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Universitatea
Universitatea Babes-Bolyai

B ab e § -B Oly ai (UBB) este in prezent cea mai

mare universitate romaneas-
ca, gazduind circa 45.000 stu-

“The oldest university in Romania, denti inmatriculati la progra-
one of the most prestigious in Europe.” me de studii de nivel licenta,
Alteta sa Regald, The Prince of Wales ma.sterz}t sau doctorat in anul

Doctor Honoris Causa al Universitatii Babes-Bolyai uanerSItaI' 20 1 8'20 1 9-

Situata la confluenta mai
multor culturi europene si
avand, implicit, un carac-

“It’s a terrific honor to be a member
of the Babes-Bolyai University. It means
a great deal to me!”

Eric Maskin ter multicultural, UBB este
Profesor la gal?nﬁd Uni\'e.rsity. lr‘xufeat l\'.ovbe}.p'e?tru Economéet 0 institutie de invétémént
octor Honoris Causa al Universitatii Babes-Bolyai ’ ’

superior dinamica, cu lega-

UBB IN THE MOST IMPORTANT UNIVERSITY RANKINGS turi internationale puterni-

Academic Ranking CWTS Leiden

of World Universities Ranking ce. Originile sale dateaza din
Shanghai Ranki .
(Shanghal Ranking] anul 1581, UBB fiind ast-
“,  Best ” Best . . . N
{ A Romanian university "CWTS Romanian university fel cea ' mai VGChC mstitutie
= de Invatamant superior din
Times Higher Education US News Best Global el
World University Universities Romania.
Rankings
Best BEST Best . o .e
Romanian university Romanian university Mai multe mformagu des-
pre UBB pot fi regasite la
Qs Emerging Europe CWURWorld http://www.ubbcluj.ro/ro/despre/ EIgim
and Central Asia University University Rankings PR A
Rankings IE

Best = \ \/ Best
Romanian university ““ III{ Romanian university

Best Romanian
higher education institution in

Economics Economics & Econometrics Business

) Research Business & Management & Economics
FSEGA \ TOP 700 WORLWIDE Studies TOP 600 WORLWIDE
F%EEA according to TOP 500 WORLDWIDE according to

Tilburg University's Economics
Schools Research Ranking

THE - Times Higher Education

pecadinote World University Ranking

QS - Quacquarelli Symonds
World University Ranking

Facultatea de ::: e
Stiinte Economice
si Gestiunea Afacerilor

Facultatea de Stiinte Economice s1 Gestiunea Afacerilor (FSEGA) este parte a Universitatii
Babes-Bolyai (UBB) din 1961, fiind infiintata initial ca o institutie independenta in 1920. Astazi,
FSEGA este cea mai mare facultate din Romania, peste 8.300 de studenti fiind inmatriculati la
programe de studii de nivel licenta, masterat sau doctorat (la toate formele de invatamant)

in anul universitar 2018-2019.



Oferta educationala a
facultatii pentru invatamantul
cu frecventa (IF)

Facultatea de Stiinte Economice st Gestiunea Afacerilor din ca-
drul Universitatii Babes-Bolyai (UBB-FSEGA) ofera programe
de studii de nivel licenta si masterat (la forma de invatamant cu
frecventd) in toate domeniile stiintelor economice (economie, con-
tabilitate, finante, management, marketing, administrarea aface-
rilor, economie si afaceri internationale, cibernetica, statistica si
informatica economica), in cinci limbi de studiu: romana, ma-
ghiara, engleza, germana si franceza.

Programe de studii nivel licenta
(3 ani/ 6 semestre)

Limba de predare a programului

Administrarea afacerilor Germana

Contabilitate si informatica de gestiune Romana, Engleza sau Franceza
Economia comertului, turismului si serviciilor Romana

Economie agroalimentara si a mediului Romana

Economie generala Romana

Economie si afaceri internationale Romana, Engleza

Finante si banci Romana, Engleza sau Maghiara
Informatica economica Romana sau Maghiara
Management Romana, Engleza sau Maghiara
Marketing Romana sau Maghiara
Statistica si Previziuni Economice Romana

Contabilitate si informatica de gestiune (la Sighetu Marmatiei) Romana

Economia comertului, turismului si serviciilor (la Sfantu Gheorghe) Romana sau Maghiara

Economia firmei (la Sfantu Gheorghe) Maghiard

Studenti inmatriculati la FSEGA in anul universitar .. . . .
2018-2019 in func tie de limba de predare Programele de studii ale FSEGA, prin diversita-

te si calitate, confera facultatii un statut de lider

Nivel licenta Romén S in educatia universitari economici la nivel re-
Maghiars 862 gional si national, fiind totodatai foarte bine po-
zitionata in piata educationala internationala.
Germana 213 Atat programele de studii de licenta, cat si cele
Englezs - de masterat, prin planurile de invatamant, con-
) tinutul disciplinelor si metodele de predare, sunt
el . . . . - 59 concepute tinind cont de cerintele mediului de
0 1000 2000 3000 4000 5000 TOTAL:6533 afaceri si de structura si continutul unor progra-
- me de studii similare oferite de universitati pre-
Nivel masterat  Romani 1464 . . . P o
stigioase din strainatate.
Maghiars ] 150
. Un tur virtual al FSEGA este disponibil online la
Germand n

https://econ.ubbcluj.ro/turvirtual/
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Oferta educationala a facultatii

pentru invatamantul la distanta (ID)

Candidatii care doresc sa urmeze o forma flexibild de studiu in cadrul
FSEGA, care sa le permita intr-o masura sporitad posibilitatea organizarii
propriului ritm de invatare, a imbinarii vietii curente cu cea de student,
fara afectarea activitatilor specifice locului de muncad, au posibilitatea de
a urma programe de studii de la forma de invatamant la distanta, acestea
avand aceleasi planuri de invatamant si continut al disciplinelor ca si pro-

gramele de studii de la invatamantul cu frecventd.

Programe de studii nivel licenta ID (3 ani/ 6 semestre)

Limba de predare a programului

ID reprezinta o forma moderna de studiu, care reuseste cu succes sa in-
vinga distanta dintre profesor si studenti, datorita materialelor de curs
specifice si a tehnologiei moderne (platforme online), care asigura studen-
tilor posibilitatea insusirii unei parti considerabile a materiei in conditii
de confort, acasa, prin studiu individual. Studentii inmatriculati la ID
sunt indrumati in mod sistematic, pe parcursul procesului de invatare, de
cadre didactice (tutori) cu experienta (care fac parte din corpul profesoral
al FSEGA) in cadrul intalnirilor directe fata in fata, care sunt organizate
la sfarsit de saptamana, conform unui calendar afisat pe site-ul facultatii.

Facultatea de Stiinte Economice si Gestiunea Afacerilor are in anul uni-
versitar 2018-2019 circa 1240 studenti inmatriculati la ID i prezinta
cea mai diversificata oferta educationala aferenta ID din cadrul UBB ce
cuprinde urmatoarele programe de studiu:

Responsabil program

Lect. univ. dr. Vasile Cardos

Contabilitate si informatica de gestiune Romana vasile.cardos@econ.ubbeluj.fo
. . : o 8 1 A Conf. univ. dr. Ovidiu Moisescu
Economia comertului, turismului si serviciilor Romana ovidiu.moisescu@econ.ubbeluj.ro
Economie si afaceri internationale Romana LoV idigarlsaign
3 > larisa.pop@econ.ubbcluj.ro
; TR A2 Conf. univ. dr. Adrian Zoicas-lenciu
Finante si banci Romana adrian.zoicas@econ.ubbcluj.ro
e L A2 Lect. univ. dr. Cristian Bologa
Informatica economica Romana cristian.bologa@econ.ubbcluj.ro
A2 Conf. univ. dr. Roxana Stegerean
Management Romana roxana.stegerean@econ.ubbcluj.ro
. Asist.univ.dr. Székely Imre
Management Maghiara imre.szekely@econ.ubbcluj.ro
. S Conf. univ. dr. Mihai Bécila
Marketing Romana mihai.bacila@econ.ubbcluj.ro
Contabilitate si informatica de gestiune Romans Conf. univ. dr. Sorin Achim
(la Sighetu Marmatiei) sorin.achim@econ.ubbcluj.ro
Economia firmei (la Sfantu Gheorghe) Maghiara Epmne. Foszto Monildy

monika.foszto@econ.ubbcluj.ro

Structura anului universitar (IF si ID)

Structura anului universitar 2019-2020 pentru studentii inmatriculati in primul an de studiu

SEMESTRUL 1
Activitati didactice Vacanta Activitati didactice Sesiune de examene Vacanta Sesiune de restante
(12 saptamani) (2 saptamani) (2 saptamani) (3 saptamani) (1 saptamana) (1 saptamana)
30 Sep 2019 - 23 Dec 2019 - 6lan 2020 - 20 lan 2020 - 10 Feb 2020 - 17 Feb 2020 -
20 Dec 2019 51lan 2020 17 lan 2020 9 Feb 2020 16 Feb 2020 23 Feb 2020
SEMESTRUL 2
Activitati didactice Vacanta Activitati didactice Sesiune de examene Vacanta Sesiune de restante
(8 saptamani) (1 saptamana) (6 saptamani) (3 saptamani) (1 saptamana) (1 saptamana)
24 Feb 2020 - 20 Apr 2020 - 27 Apr 2020 - 8 lun 2020 - 29 lun 2020 - 61ul 2020 -
17 Apr 2020 26 Apr 2020 5lun 2020 28 lun 2020 5 lul 2020 12 lul 2020




Admitere
Graficul admiterii - Iulie 2019

inscriere candidati
(si preinscriere)

Orar 10:00 -16:00 09:00-16:00 09:00-16:00 09:00-16:00 09:00-12:00

‘ Culegere/inr.

Confirmarea ocuparii locului
dupa distribuirea initiala

Confirmarea ocuparii
locului dupa redistribuire

Comunic. Lista
candid. Tnscrisi

Comunicare
prob3|

e

09:00-16:00

Prelucrare
date
Comunicare
rezultate finale|
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Graficul admiterii - Septembrie 2019

inscrierea candidatilor

Culegerea si inreg. |

Confirmarea ocupdrii locului

(si eventual preinscriere) observatiilor dupd distribuire
Comunicare lista Comunicare
didati inscrisi proba

Orar 09:00 - 14.00 09:00 - 14.00 09:00 - 14.00

Calendarul admiterii - Iulie 2019

CALENDARUL ADMITERII - LICENTA

09:00-12:00

I T Y T T 2 T A TR

Data

09:00 - 14:00

Orar

09:00 - 14:00

. Inscriere candidati

16-20 iulie 10-16(Ma) 9-16(Mi-V) 9-12 (S)

1
2. Comunicare listd cu candidatii inscrisi 21 iulie s
3. Culegere si inregistrare observatii 22 iulie 9-12 (L)
4. Comunicare rezultate la proba de admitere 22 iulie patr
5. Distribuire locuri/Comunicare rezultate 22 iulie o0
6. Confirmarea ocuparii locului (dupa distribuire) 23-25 iulie 9-16 (Ma-J)
7. Redistribuire locuri neconfirmate/Comunicare rezultate 25 iulie ERH
8. Confirmarea ocuparii locului dupa redistribuire 26-27 iulie 9-16(V) 9-12(S)
9. Comunicare rezultate la sfarsitul sesiunii de admitere 31 julie S0
Calendarul admiterii - Septembrie 2019
CALENDARUL ADMITERII - LICENTA Data Orar
1. Tnscrierea candidatilor 11-13 sept 9:00-14:00
2. Comunicare lista cu candidatii inscrisi 13.sep 00
3. Culegerea si inregistrarea observatiilor 14.sep 9:00-12:00
4. Comunicare rezultate la proba de admitere 14.sep 00
5. Distribuire locuri/Comunicare rezultate 14.sep T30
6. Confirmarea ocuparii locului 16-18 sept 9:00-14:00
7. Comunicare rezultate la sfarsitul sesiunii de admitere 20.sep T

Prelucrare
date

Comunicare
rezultate finale

09:00 - 14:00 .

Pentru anul universitar 2019-2020, concursul
de admitere la FSEGA pentru toate formele
de invatamant se va desfasura in cadrul a doua
sesiuni distincte: sesiunea iulie 2019 si sesiunea
septembrie 2019. Cea de a doua sesiune se va
organiza numai pentru ocuparea locurilor ra-
mase vacante dupa prima sesiune.

Se recomanda candidatilor utilizarea sis-
temului de preinscriere on-line (pentru
completarea datelor personale necesare in
procesul de admitere) disponibil la adresa
https://academicinfo.ubbcluj.ro/admitere/.
Inscrierea cfectivi  se realizeazi la  se-

diul facultitii sau online conform gra-
ficului de organizare si desfasurare a
concursului de admitere 2019.




Criterii de admitere la programele de
studii de licenta (IF si ID)

Criterii de selectie

Criteriul I: Eseu motivational, scris, datat gi semnat de candidat, depus
la momentul inscrierii, care va primi calificativul admis/respins. Eseul
motivational constituie probd de admitere. Eseul trebuie elaborat in limba
romand. Candidatii care opteaza pentru un program de studii cu predare
in limba materna/limba straina trebuie sa elaboreze eseul in limba de pre-
dare a respectivului program de studii.

Criteriul 2: Ordonarea candidatilor declarati admisi la criteriul 1 dupa
media generala de admitere. Media generald de admitere este media ge-
nerala de bacalaureat la care se adauga, dacd este cazul, punctaje conform
criteriilor suplimentare, fara a depasi nota 10.

Criterii succesive de departajare in caz de medii
egale:

Criteriul I: Nota la concursul Oeconomicus Napocensis, organizat de FSEGA
in anii 2018 sau 2019

Criteriul 2: Nota la a doua proba scrisa de la examenul de bacalaureat
impusa, in functie de profilul liceului absolvit

Criteriul 3: Nota la proba scrisa de limba si literatura romana, respectiv de
limba s literatura maternd, dacd este cazul, de la examenul de bacalaureat.
In situatia in care existd candidati care nu pot fi departajati prin aplicarea
celor trei criterii succesive mentionate mai sus, departajarea acestora se va
realiza in baza ordinii cronologice a finalizarii inscrierii in aplicatia de ad-
mitere de la punctul de admitere.

Criterii suplimentare:
Candidatii care s-au prezentat la concursul Oeconomicus Napocensts, organizat
de FSEGA in anii 2018 sau 2019 beneficiaza de un punctaj, care se adauga
la media generala de bacalaureat. Acest punctaj reprezintd 10% din nota
obtinuta la concurs. Nota maxima la concurs este 10, iar nota minima pen-
tru acordarea punctajului este 5.

Candidatii care au obtinut in anii scolari 2017-2018 si 2018-2019 distinctii
la Olimpuadele scolare judefene de: Economie, Matematica, Informatica, discipli-
ne economice, tehnologii (economic §i administrativ, turism si alimentatie
publicd), socio-umane (economic), care au continuitate la o faza nationala,
respectiv la concursul organizat de catre linia maghiara de studii a facultatii -
Concursul de Consultania tn Afacert al Liceenilor, Concursul Regional de Matemalica apli-
catd in Economie (ECOMAT) - organizat de catre Colegiul Economic ,.Iulian
Pop” din Cluj-Napoca, Concursul Firma de exercitiv, o rampa de lansare in carierd -
organizat de catre Colegiul Tehnic ,,Al. Papiu llarian” din Zalau, beneficiaza
de acordarea urmatorului punctaj, adaugat la media generala de bacalaure-
at: premiul I - 0,25 puncte, premiul IT - 0,20 puncte, premiul IIT - 0,15 punc-
te, mentiune - 0,10 puncte. Se ia in calcul rezultatul la o singura olimpiada.

Criterii speciale:

Candidatii care au obtinut performante recunoscute la concursuri
internationale §i nationale (conform Regulamentului de admitere al
FSEGA) au dreptul de a se inscrie fara sustinerea concursului de admitere,
pe locuri finantate de la buget, in cadrul numarului de locuri alocate de
catre ministerul de resort in educatie.

De asemenea candidatii care au obtinut minim nota 9 la concursul Oecono-
micus Napocensis, organizat de FSEGA in anul 2019, si se claseaza pe primele
pozitii in ordinea descrescdtoare a notelor din cadrul oricdrei sectiuni vor
fi declarati admisi cu media generala de admitere 10, in limita a maxim 60
de locuri, din totalul locurilor oferite pentru admiterea in anul universitar

2019-2020.

Documentele necesare la inscrierea candidatilor
Inscrierea unui candidat presupune depunerea la sediul facultitii a urma-
toarelor documente:

Fisa de inscriere (care va fi listata de candidat din aplicatia de prein-
scriere);

Fisa de admitere cu optiunile candidatului (care va fi listata la punc-
tul de inscriere si semnatd de candidat);

Eseul motivational in format listat, datat si semnat de candidat;
Dovada achitdrii taxei de admitere sau actele doveditoare pentru scu-
tirea de la plata taxei.

Odatd cu inscrierea, candidatul/persoana imputernicitd va semna o decla-
ratie pe proprie raspundere (inclusa in Fisa de admitere) din care sa reiasa
daca a ocupat un loc bugetat la nivelul unui alt program de licenta (inclu-
siv perioada). Totodata, candidatul/persoana imputernicita va prezenta la
inscriere dovada achitdrii taxei de admitere sau actele doveditoare pentru
scutirea de la plata taxei.

Candidatii vor prezenta la inscriere Diploma de
bacalaureat (sau echivalenta cu aceasta), Adeverinta de bacalaureat
sau Atestatul de echivalare a studiilor, eliberat de catre ministerul de
resort in educatie.

Mai multe informatii despre admitere pot fi regasite la
http://econ.ubbdluj.ro

Mai multe informatii despre Concursul
Oeconomicus Napocensis pot fi regasite la
https://econ.ubbcluj.ro/oeconomicus/

Intrebirile privind admiterea pot fi adresate prin email la:

admitere@econ.ubbcluj.ro

CONCURSUL DE CUNOSTINTE

CECONOMICUS NAPOCENSIS

FACULTATEA DE $TIINTE ECONOMICE $I GESTIUNEA AFACERILOR
UNIVERSITATEA BABES-BOLYAI, CLUJ-NAPOCA




Informatii financiare

Taxa de admitere

Taxa de admitere pentru anul universitar 2019-2020 este formata
din taxa de inscriere (in cuantum de 150 lei) si taxa de procesare (in
cuantum de 50 lei). Angajatii §i copiii angajatilor UBB, ai Bibliote-
cii Centrale Universitare, ai Gradinii Botanice si ai restaurantelor si
cafeteriilor UBB, precum si copiii personalului didactic §i didactic
auxiliar in activitate sau pensionari din institutiile de invatamant uni-
versitar i preuniversitar, sunt scutiti de la plata taxei de inscriere. De
asemenea, candidatii orfani de ambii paringi §i tinerii proveniti din
centrele de plasament sunt scutiti de la plata taxei de admitere. Plata
taxelor de admitere se face pentru fiecare concurs. Scutirea integra-
la sau partiala de la plata taxei de admitere se face numai in baza
actelor (doveditoare) prezentate de candidati, scutirea fiind valabila
numai la un singur concurs de admitere.

Taxe de scolarizare

in cazul candidatilor admisi pe locurile cu taxd, taxa de scolarizare
pentru anul universitar 2019-2020 este de 2900 lei/an, exceptand
programul de studii “Informaticd economica”, in cazul cdruia taxa
de scolarizare este de 3400 lei/an. Plata taxei de scolarizare se poate
realiza in patru rate cu respectarea unor termene limita. Prima rata
a taxei de scolarizare se achitd la inscrierea in primul an de studii, la
incheierea contractului de scolarizare cu facultatea.
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Eaborator de informatica (stanga sus), Cafeneau Panoraimra-<campus

Costuri de cazare

UBB-FSEGA ofera studentilor un numar limitat de camere cu 2-5 locuri
in camine studentesti, la tarife care variaza intre 100 si 220 lei/student/
luna. Alternativ, studentii pot opta pentru inchirierea unor apartamente
sau garsoniere in oras, la tarife care pornesc de la 100 EUR/camera/
luna (aceste tarife putdnd varia in functie de zond, de confortul si dotarile
oferite si, respectiv, de evolutia pietei imobiliare locale).

Costuri cu alimentatia

FSEGA pune la dispozitia studentilor sdi, in incinta facultatii, o cafeterie
care oferd preparate si bauturi nealcoolice la preturi foarte avantajoase,
la care se aplicd o serie de reduceri consistente pentru studenti (o masa de
pranz completa servitd in cafeteria facultatii poate costa un student in jur
de 10 lei). De asemenea, FSEGA ofera studentilor si o cafenea eleganta
la ultimul nivel al cladirii, cu o panorama deosebitd a zonei in care este
amplasata facultatea. Alternativ, studentii pot regdsi o mare varietate de
restaurante si alte tipuri de unitati de alimentatie publicd in oras, preturile
unui pranz complet incepand de la circa 20 lei, cu preturi semnificativ
mai mici in cazul numeroaselor unitati de tip fast-food.

Suport financiar

Studentii FSEGA de la invatamantul cu frec-
ventd pot beneficia, in conditiile legii, de ur-
matoarele categorii de burse pe parcursul se-
mestrului si a sesiunii: burse speciale ale
UBB, burse de performanta (1.000 lei/
luna), burse de merit (700 lei/ luna),
burse de ajutor social si burse de ajutor
social din fonduri extrabugetare (580
lei/luni). In fiecare semestru circa 15% din-
tre studentii FSEGA beneficiaza de una dintre
aceste burse.

Studentii facultatii pot beneficia si de burse
private oferite de persoane fizice si companii.
NTT DATA Romania S.A., Evozon Systems
S.R.L., MBA Solution Store S.R.L. si alti par-
teneri ai FSEGA au oferit pana in prezent astfel
de burse.

Mai multe informatii despre bursele oferi-
te studentilor se pot gasi la urmatorul link:
https://econ.ubbcluj.ro/documente2017/Requlament-bur-
se-2017-2018.pdf

O alta forma de sprijin financiar de care benefi-
ciaza studentli este gratuitatea la transportul in
comun in Cluj-Napoca.

A (dreaptasus)



Orientare internationala

UBB-FSEGA incurajeaza studentii sd isi completeze pregatirea in ca-
drul unor experiente educationale internationale. Astfel, studentilor li
se oferd numeroase oportunitati de efectuare a unor mobilitati inter-
nationale, universitatea avand incheiate acorduri inter-institutionale
in domenii ale stiintelor economice, in cadrul programului Erasmus
sau in cadrul altor tipuri de programe de cooperare, cu peste 130 de
universitati din straindtate. Mai multe informatii despre mobilitatile
Erasmus se regasesc la http://cci.ubbcluj.ro/erasmus/erasmus.php.

Tara Universitatea

Université Abdelhamid Ibn Badis Mostaganem

Algeria Université Abderrahmane Mira de Béjaia
University of Graz

Austria University of Vienna
Vienna University of Economics and Business
Azerbaijan State University of Economics

Azerbaijan Qafgaz University of Baku
Baku Business University

Belarus Belarusian State University of Minsk

Belgia Haute Ecole Libre Mosane

9 University of Namur
Cehia Skoda Auto University

University of Economics, Prague

Beijing Instute of Technology
China Hebei University of Economics and Business
Zhejiang University of Science and Technology

Dongguk University of Seoul

Coreea Seoul National University

Croatia University of Zagreb
Business Academy Aarhus

Danemarca International Business Academy of Kolding
University of Southern Denmark

Estonia Tallinn University of Technology

Aix-Marseille Université
Université Catholique de Lille
Univ sersité Catholique de Lyon
Université Clermont Auvergne
Université d’Angers
Université de Bretagne Occidentale
Université de Caen Normandie

France Université de Haute-Alsace
Université de Lille, Sciences Humaines et Sociales - Lille 3
Université de Lorraine
Université de Poitiers
Université Paris 13
Université Paris Est Créteil - Val de Marne
Université Paris-Est Marne-la-Vallée
Université Paul Sabatier - Toulouse Il

Caucasus University
Georgian Technical University
Ilia State University

Georgia

Carl von Ossietzky Universitat Oldenburg

Duale Hochschule Baden-Wirttemberg Villingen-Schwennin-
gen (DHBW)

Fachhochschule Nordhausen

Fachhochschule Schmalkalden

Hochschule fiir Angewandte Wissenschaften Wiirzburg-Sch-
weinfurt

Hochschule fir Technik, Wirtschaft und Kultur Leipzig
Hochschule fiir Wirtschaft und Umwelt Nirtingen-Geislingen
Hochschule Merseburg

Otto-Von-Guericke-Universitat Magdeburg

Technische Universitét Chemnitz

Universitat Bremen

Universitat Kassel

Universitat Osnabriick

Universitdt Regensburg

Universitdt Rostock

Universitat Siegen

Universitat Trier

Germania

Tara Universitatea

Grecia University of loannina

Ambedkar University

India Jadavpur University, Kolkata

Irlanda Letterkenny Institute of Technology

Universita Carlo Cattaneo (LIUC)
Universita degli Studi dell’ Insubria
Universita degli Studi di Catania (University of Catania)
Universita degli Studi di Napoli Federico Il

Italia Universita degli Studi di Napoli‘Parthenope’
Universita degli Studi di Parma
Universita degli Studi di Salerno (University of Salerno)
Universita degli Studi di Salerno (University of Salerno)
Universita degli Studi di Verona

Laos National University of Laos

Letonia Latvian Christian Academy of Jurmala

Lituania Mykolas Romeris University

Macedonia University St. Kliment Ohridski of Bitola

Sidi Mohammed Ben Abdellah University
Université Cadi Ayyad

Maroc

Academia de Studii Economice a Moldovei

Mol I ; e
oldova Universitatea Cooperatist Comerciala din Moldova

Zuyd Hogeschool
Windesheim University of Applied Sciences of Zwolle

Bialystok Technical University

Gdansk University of Technology

Stanistaw Staszic University of Applied Sciences in Pita
Warsaw University of Life Sciences

Wroclaw University of Economics

University of Economics in Katowice

Cracow University of Economics

University of Finance and Management in Bialystok

Olanda

Polonia

Catdlica Porto Business School
Polytechnical Institute of Coimbra
Lisbon University Institute
Polytechnic Institute of Braganca
Universidade de Aveiro

Portugalia

Ogarev Mordovia State Uiversity

Rusia Perm State University

Slovak University of Agriculture in Nitra

Slovacia J. Selye University

Slovenia University of Maribor

Universidad Autonoma de Madrid
Universidad Complutense de Madrid
Universidad de A Coruia
Universidad de Cérdoba
Universidad de Malaga

Universidad de Murcia

Universidad San Jorge

Spania

Grand Valley State University

SUA University of North Carolina at Chapel Hill

Thailanda Burapha University of Chonburi

Cankiri Karatekin University
University of Hitit, Corum
Turcia Selahaddin Eyyubi University, Diyarbakir
Kafkas University, Kars
Usak University

Uzhhorod National University
Zaporizhzhya National University
Sheffield Hallam University
University of Hull

Ucraina

UK

Budapesti Corvinus Egyetem
Budapesti Gazdasagi Egyetem
Kecskeméti Féiskola

Pannon Egyetem

Pécsi Tudoményegyetem
Szegedi Tudoményegyetem
Szent Istvan Egyetem

Ungaria

Uruguay Universidad de la Republica

Vietnam Hanoi Universiy of Science and Technology
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International Week

Totodata, UBB-FSEGA organizeaza anual evenimentul International Week in cadrul caruia,
de o saptamana, cadre didactice de la universitati din strainatate sustin cursuri pentru toti stu
facultatii, in limba engleza. Aceste cursuri se finalizeaza cu examene in urma carora studentit
notati si pot obtine credite transferabile valabile in sistemul educational universitar european.

ExmE  Mai multe informatii
Eegd  www.facebook.com/InternationalWeekFSEGA/

% www.econ.ubbcluj.ro/fsegainterweek
Bl



CIMA Certificate in Business Accounting (CBA)

Program proiectat pentru studentii inscrisi la programele de studii nivel licenta

Modul UBB FSEGA

(cu predare in limbile engleza, germana,

maghiara, franceza si romana)

Module pentru diploma CIMA
in Contabilitatea intreprinderii

In respect to C1- Fundamentals
of Managerial Accounting

Contabilitate manageriala
Control de gestiune

In respect to C2 - Fundamentals
of Financial Accounting

Bazele contabilitatii

Contabilitate financiara

Raportéri financiare

Audit financiar

In respect to C3 - Fundamentals
of Business Mathematics
Matematici aplicate in economie

Statistica descriptiva
Previziuni economice

In respect to C4 - Fundamentals
of Business Economics
Microeconomie

Macroeconomie
Tranzactii economice internationale

Module pentru Diploma CIMA
in Contabilitatea de Management

The C1-C5 in CIMA are:

Chartered Institute of
Management Accountants

Obtine renumitul
certificat CIMA
st actualizeaza-ti
CV-ul!

C1- Fundamentele contabilitatii intreprinderii

Studentii obtin echivalare

C2 - Fundamentele contabilitatii financiare

Studentii obtin echivalare

C3 - Fundamentele matematicii financiare

Studentii obtin echivalare

C4 - Fundamentele Economiei
intreprinderii

Studentii obtin echivalare

C5 - Fundamentele eticii, guvernanta

corporativa si drept

Studentii vor sustine examenul CIMA

P—

Certificate in
Business Accounting

This to certify that

Contact identification reference

Has completed the operational level o the institute's examinations

CIMA Diploma in Management Accounting (DMA)

Program proiectat pentru studentii inscrisi la programele de studii nivel masterat

Obtine renumita
diploma CIMA
st actualizeaza-ti
CV-ul!

=

Diploma in
Management Accounting

This to certify that
Contact identification reference

L of the

Date ofregistration vith CIMA

nnnnnnnnnnnnnnnnn

(Rokisd

Chates Thy, Chef Exeevtie

Note: Nopractcl experince ha been asesed a par o this award

Modul UBB FSEGA
(cu predare in limba engleza)

MSc Accounting
and Organizations
Full Time

Masters Program

Module pentru Diploma CIMA
in Managementul Contabilitatii

P1- Contabilitate manageriala

Studentii obtin echivalare

F1- Raportare financiara si fiscalitate

Studentii obtin echivalare

E1- Management organizational

Studentii obtin echivalare

Studiu de caz nivel operational

Studentii vor sustine
acest test




Contabilitate si

Informatica de Gestiune

Limba de predare: Roméana

Obiective

Programul de studii are ca obiectiv pregati-
rea absolventilor in domeniul contabilitagii si
informaticii de gestiune. Prin acest program
de studii se asigura pregatirea necesara obti-
nerii cunostintelor si aptitudinilor pentru un
economist-contabil competent inclusiv prin
pregatirea necesara accesului la profesiile li-
berale de: expert contabil, auditor financiar
si evaluator. Planul de invatamant si prog-
ramele analitice sunt astfel concepute incat
sa dezvolte studentilor un spirit de antrepren-
oriat care sa-i calduzeasca in activitatea lor
dupad terminarea studiilor. Stagiul de practica
aduce un plus de valoare reusind sd imbine
clementele teoretice insusite la cursuri, labo-
ratoare §i seminare cu exigentele mediului
economic in care absolventii vor profesa.

Continut si structuri

Pe langa pregatirea de baza inerenta profe-
siel de economist, aceastd specializare oferd
studentilor familiarizarea cu cele mai noi si
avansate aspecte ale cunoasterii in domeniul
contabilitatii $i numai. Curricula este con-
ceputd pentru a dezvolta absolventilor un
rationament profesional autentic necesar in
aplicarea reglementdrilor contabile privind:
gestionarea diferitelor situatii specifice en-
titailor; determinarea sau evaluarea perfor-

mantei §i pozitiel financiare a unei entitati;
realizarea de strategii sau politici contabile
si fiscale. De asemenea, discipline precum:
Contabilitate manageriald, Contabilitate ap-
licata, Control financiar, Control de gestiune,
Evaluarea afacerilor, Audit financiar, Conta-
bilitatea institutiilor de credit, Contabilitatea
institugiilor publice, contribuie la cresterea
spectrului de activitate al absolventilor.

Competente si abilitati

Absolventii programului de studii vor putea
sa identifice si sa inregistreze operatiuni eco-
nomice in contabilitatea entitdtii prin utiliza-
rea resurselor informatice in domeniul finan-
ciar-contabil. Vor dobandi abilitati utile in
prelucrarea informatiilor pentru intocmirea
de rapoarte financiar-contabile si/sau fiscale;
reugind sa determine si sa interpreteze indi-
catorii economico-financiari. Un alt set de
competente vizeaza derularea operatiunilor
specifice controlului financiar-contabil, res-
pectiv a auditului intern i auditului financi-
ar. La nivel de competente transversale ei vor
putea identifica rolurile si responsabilitatile
intr-o echipa si aplica tehnici de relationare
si munci eficientd. in plus, ei vor putea iden-
tifica oportunitatile de formare continua si
valorificare eficienta a resurselor si tehnicilor

CURRICULUM

de invdtare pentru propria dezvoltare pro-
fesionala.

Perspective de angajare
Absolventii acestui program vor fi pregatiti
in egald masurd sa ocupe functii, inclusiv de
conducere, intr-o varietate de entitati: com-
panii multinationale §i nationale, firme de
audit, consultanta §i evaluare, institutii pub-
lice. Absolventii pot viza ocupatii la nivelul
unor entitati economice: economist, director
economic, auditor intern, controlor de gesti-
une, consultant in informatica; sau in cadrul
unor profesii liberale: expert contabil, expert
evaluator, auditor financiar. In contextul ac-
tual, unul dintre avantajele competitive pe
piata muncii este dat de faptul cd, o data cu
obtinerea diplomei de licenta, acestia vor
avea dreptul sa asigure conducerea operati-
va a contabilitatii societatilor comerciale, in
anumite conditii legale.

Responsabil program
@ Lect. univ. dr. Vasile CARDOS
& vasile.cardos@econ.ubbcluj.ro

“Privind in urma cu trei ani,
ma bucur ca am luat o de-
cizie importanta, urmarea
Contabilitate ~ si
tica de Gestiune, din cadrul

FSEGA, care pentru mine a insemnat atat
de multe lucruri. Cunostiintele noi, informa-
tille complexe, precum si frumoasele prie-
tenii sunt doar cateva dintre multele lucruri
pe care acest program le ofera.”

ANCA VODA

specializarii
Inform

Semestrul 6 (30 credite)

Semestrul 1 (30 credite) Semestrul 2 (30 credite) Semestrul 3 (30 credite)

Microeconomie Macroeconomie Contabilitate financiara

Economie europeana Matematici financiare si actuariale Finantele intreprinderii

Matematici aplicate in economie Bazele contabilitatii Baze de date si programe

Management istica descriptiva

Finante publice Bazele marketingului Etica in afaceri

Limba moderni in afaceri*

Disciplind optionald 1

Fundamentele serviciilor Dreptul afacerilor

Limba moderna in afaceri* Limba moderni in afaceri*

Educatie fizica 1 Educatie fizica 2

Semestrul 4 (30 credite)

Contabilitate manageriala
Contabilitate financiara Il
Contabilitate aplicata

Control financiar

Raportari financiare

Practicé - contabilitate financiara
Limbaj specializat aplicat*

Disciplind optionald 2

Semestrul 5 (30 credite)

Control de gestiune

Evaluarea afacerilor
Contabilitate aprofundata
Contabilitatea institutiilor de credit
Analiza financiard

Audit financiar

Proiectarea sistemelor informatice de
gestiune

Contabilitatea institutiilor publice

Eticd, expertiza contabila si fiscald
Elaborarea lucrarii de licenta

cluse in pach

Contabilitate si informaticd
de gestiune

etele de d
limenta

Contabilitate in agricultura si protectia mediului C

C si

* Limba englezd, francezd, germand, italiand sau spaniold

ine optionale aferente semestrelor 3-6 permit extinderea competentelor specifice ale specializarii, urmarea unor traiectorii de competente specifice altor specializari sau obtinerea unor

Sisteme contabile comparate

Economia comertului,
turismului si serviciilor

Turism international

Marketing in comert

Agroturism

Economie agroalimentara si
amediului

Auditul de mediu

Dezvoltare sustenabild a ilor si

| deseurilor

Economie generald

Istoria economiei
Doctrine economice

Economie comportamentald

Politici agricole si de dezvoltare rurald

Economie si politici publice

Economie si afaceri
internationale

Introducere in practica dij icd si
economica internationala

ie si politici de gi

T ice inter

Finante-banci

Fiscalitate

Piete financiare
Banking

Buget si trezorerie publica

Asigurdri si protectie sociald
Finante internationale

Informatica economica

Introducere in programarea calculatoarelor

Algoritmi si structuri de date
Sisteme informatice integrate (EAS/ERP)

Medii de programare si dezvoltare

Informaticd manageriala si de gestiune
Utilizarea internetului in afaceri

Management Managementul firmei Managementul resurselor umane Managementul proiectelor Managementul calitatii totale
Managementul intreprinderilor mici si mijlocii
Marketing Comportamentul consumatorului Politici de marketing Instrumente si tehnici de promovare

Statistica si previziuni
economice

Modelare matematicd
Statistica inferentiala

Bazele econometriei
Cercetari operationale
Previziuni i

Criptografie aplicata in economie si gestiunea
afacerilor

de teoria jocurilor

Competente lingvistice

Comunicare in afaceri*

Comunicare in afaceri*

Alte

Logica

Politologie

Sociologie economica

* Limba englezd, francezd, germand, italiand sau spaniold



Economia Comertului,

Turismului si Serviciilor

Limba de predare: Romana

Obiective

Pe langa pregatirea de baza aferenta domeni-
ilor principale ale stiintelor economice, prog-
ramul furnizeaza studentilor cele mai actuale
cunostinte teoretice si practice din domeniile
comertului, turismului si serviciilor, oferind
oportunitatea dobandirii unor competente
esentiale vizand administrarea afacerilor in
cele trei domenii. Programul este menit sa
pregateasca absolventi capabili sd proiecte-
ze sisteme de servicii specifice in comert si
turism, sa administreze resursele materiale,
financiare, umane si informationale implica-
te in aceste activitati, precum si sa deruleze
o activitate de marketing eficientd in toate
cazurile. Programul isi propune totodata sa
contribuie la dezvoltarea abilitatilor de co-
municare si de integrare in echipe multidis-
ciplinare.

Continut si structura

In primele semestre programul este struc-
turat astfel incét studentii sa poata acumula
un bagaj consistent de cunostinte esentiale
de microeconomie, macroeconomie, mana-
gement, marketing, contabilitate, finante,
statistica si informatica economicd, fiindu-le
totodata furnizate notiunile si cunostintele
fundamentele aferente domeniului serviciilor,
ca rampa de lansare pentru parcurgerea efi-

cientd a disciplinelor de specialitate incluse in
urmatoarele trei semestre. Aceste discipline
de specialitate furnizeaza studentilor cunos-
tinte actuale privind economia comertului si
turismului, cu valente practice pronuntate in
privinta administrarii si marketingului aface-
rilor. In paralel, prin intermediul disciplinel-
or optionale, studentii pot aprofunda cunos-
tintele de specialitate ale programului sau pot
acumula cunostinte specifice altor programe
prezente in oferta educationald a facultatii.

Competente si abilitati

Structura si continutul disciplinelor sunt ast-
fel gandite incat sa dezvolte studentilor un
spirit antreprenorial, in paralel cu acumu-
larea unei palete complete de competente
in domeniul administrarii afacerilor. Com-
petentele dobandite se refera la proiectarea
si realizarea prestatiilor in comert, turism si
servicii, la comercializarea eficienta a pro-
duselor/serviciilor specifice, la gestionarea
relatiilor cu clientii, furnizorii si distribuitorii,
precum si la gestionarea si alocarea eficienta
a resurselor materiale, financiare, umane si
informationale implicate, in tandem cu asi-
gurarea si gestionare calitatii serviciilor in do-
meniile specifice ale programului. Nu in ulti-
mul rand, programul furnizeaza studentilor
competente de comunicare, asigurand toto-

CURRICULUM

Semestrul 1 (30 credite)

Semestrul 2 (30 credite)

Microeconomie Macroeconomie

Economie europeana Matematici financiare si actuariale
Matematici aplicate in economie Bazele contabilitatii

Management Informatica

Semestrul 3 (30 credite) Semestrul 4 (3

Contabilitate financiara Comportamentul consumatorului

Finantele intreprinderii Cercetari de marketing

Baze de date si programe Managementul serviciilor

Finante publice Bazele marketingului

Fundamentele serviciilor

istica descriptiva Economia comertului

Etica in afaceri Economia turismului

Limba moderna in afaceri*

datd insusirea si asumarea valorilor si princi-
piilor deontologice si etice specifice profesiet,
precum si competente de munca in echipd.

Perspective de angajare
Absolventii programului vor fi pregatiti sa in-
deplineasca cu succes functii in orice ramura
a sectorului serviciilor, fiind cu precadere
pregatiti pentru a ocupa functii, inclusiv de
conducere, In industria turistica si in comert.
In contextul prevederilor legislative natio-
nale actuale, un avantaj competitiv major pe
piata muncii este dat de faptul cd, o datd cu
finalizarea studiilor si obtinerea diplomei de
licentd, absolventii vor avea dreptul legal sa
asigure conducerea operativa a principalelor
unitati din cadrul industriei turismului, pre-
cum si sa solicite si sd li se elibereze brevetul
de turism, in baza experientei sau prin urma-
rea unui masterat in turism.

Responsabil program
@ Conf. univ. dr. Ovidiu-Ioan MOISESCU
& ovidiu.moisescu@econ.ubbcluj.ro

“Varietate, inteligenta, echi-
libru, ambitie, imaginatie.
Acestea sunt unele dintre

cuvintele care definesc ceea
ce ainsemnat pentru mine acest

program. Am intalnit oameni frumosi
si inteligenti, adevarati mentori, de la care
am incercat sa rapesc calitati. M-am des-
coperit pe mine, mai ambitioasa decat cre-
deam ca as putea fi."

LAVINIA PACURAR

Semestrul 5 (30 credite) Semestrul 6 (30 cre

Politici de marketing Marketing in turism

Marketingul serviciilor Instrumente si tehnici de promovare
Tehnica operatiunilor de turism Agroturism
Marketing in comert Turism international

Servicii de recreere si divertisment  Elaborarea lucrarii de licentd

Limba moderna in afaceri*

Dreptul afacerilor

Limba moderna in afaceri*

Disciplind optionald 1

Limbaj specializat aplicat*

Practica - Economia intreprinderii de

Disciplind optionald 3
Disciplind optionald 4

Disciplind optionald 5
Disciplind optionald 6

Educatie fizica 1 Educatie fizica 2 comert si turism

Disciplind optionald 2

* Limba englezd, francezd, germand, italiand sau spaniold

ii sau urmarea unor traiectorii de competente specifit

Semestrul 3 Semestrul 4 Semestrul 5 Semestrul 6 Semestrul 6

Competente specifice
specializarilor:

3 optionala 2 3 optionald 4 ind optionald 5 Disciplind optionald 6

Economia comertului, Studiul marfurilor si asigurarea Expertiza marfurilor Produse turistice neconventionale
turismului si serviciilor calitatii
Contabilitate si C la I I Control de gestiune Raportari financiare Control si audit financiar

informatica de gestiune

Dezvoltare sustenabila a
afacerilor si globalizare

Economia mediului
Auditul de mediu

Economie agroalimentard Managementul deseurilor

si a mediului

Istoria economiei
Doctrine economice

Economie comportamentala Politici agricole si de dezvoltare

rurald

Economie generald Economie si politici publice

Economie si afaceri Tranzactii economice internationale

internationale

Introducere in practica Economie si politici de
K s e ot

Piete financiare

Finante-banci Fiscalitate Analiza financiara Institutii si mecanism Finante internationale
monetare
Asigurari
ica ic3 | in Algoritmi si structuri de date Medii de programare si  Utilizarea Internetuluiin Sisteme informatice integrate (EAS/ERP)
calculatoarelor dezvoltare afaceri

Management Managementul firmei Managementul resurselor umane Managementul proiectelor Logistica Managementul IMM-urilor Managementul calitatii totale
Management in comert si turism Transporturi si expeditii Managementul investitiilor
internationale
Marketing Marketingul micilor afaceri Branding Etica in marketing Marketingul organizatiilor
Principiile vanzarilor Marketing online Cercetari calitative de nonprofit
Statistica si previziuni Statisticd inferentiald Previziuni economice Analiza datelor Software statistic Elemente de teoria jocurilor
economice Demografie Bazele econometriei
B Alte competente Introducere in metodologia Politologie Sociologie economica
12 cercetdrii stiintifice

Logica




Economia Agroalimentara

si a Mediului

Limba de predare: Romana

Obiective

Programul de studii Economie Agroalimen-
tara si a Mediului are ca principal obiectiv
pregatirea teoretica, dar mai ales practica
a unor economisti care sa facd fata oportu-
nitatilor si provocarilor din domeniul agro-
alimentar si al protectiei mediului, domeniu
prioritar al dezvoltarii economice. Pentru a
avea o agricultura performanta, un domeniu
agroalimentar competitiv si un mediu sdna-
tos in care sa-ti desfasori activitatea este
nevoie de specialisti, de servicii de consili-
ere si consultanta pentru intreprinzatori.
Astfel programul isi propune sa raspunda
provocarilor lansate de Uniunea Europeana
in ceea ce priveste dezvoltarea sustenabild a
spatiului rural, sub toate aspectele sale.

Continut si structura

Programul de studiit EAM propune o cur-
riculd moderna, corelata cu cea oferita de
universitatile de profil din spatiului europe-
an, dar in acelasi timp adaptata specificu-
lui roménesc. in continutul programului de
studii se regasesc discipline din domeniile
financiar-contabil, management, marketing
- considerate fundamentale in pregatirea
unui economist, dar si discipline specifice
din domeniul sigurantei alimentare, a ges-

tionarii aspectelor de mediu si a afacerilor
din domeniul agricol.

Activitatile didactice integreaza aspectele
teoretice cu cele practice prin intermediul
vizitelor de lucru in unitdti de profil si prin
dezbateri la care sunt invitati antreprenori
de succes.

Structura planului de invatamant, prin in-
termediul disciplinelor optionale, permite
studentilor alegerea unui traiectorii perso-
nalizate in functie de abilitatile pe care do-
resc sa si le dezvolte.

Competente si abilitati

Absolventii programului de studii EAM
vor dobandi atat competente specifice do-
meniului, cat si competente generale. Astfel,
ei vor fi capabili sa elaboreze proiecte de
analiza a proceselor economice in interacti-
une cu mediul natural si social, planuri si
programe de dezvoltare a organizatiei, sa
evalueze rezultatele obtinute prin utilizarea
sistemelor contabile si indicatorilor econo-
mico-financiari. De asemenea ei vor fi capa-
bili sa utilizeze un sistem adecvat de indica-
tori pentru evaluarea activitatii economice
si pentru monitorizarea mediului. Pe langa
aceste competente profesionale, absolventii
vor dobandi si un set de competente trans-

CURRICULUM

Semestrul 1 (30 credite) Semestrul 2 (30 credite)

Microeconomie Macroeconomie

Economie europeana Matematici financiare si actuariale

Matematici aplicate in economie Bazele contabilitatii

versale cum sunt munca in echipa si abi-
litatile de comunicare.

Perspective de angajare
Absolventii programului de studii EAM
vor putea ocupa posturi de economisti, de
specialisti in domeniul calitatii, auditor in
domeniul sigurantei alimentare in companii
nationale sau multinationale. De asemenea
ei vor putea ocupa posturi si in cadrul unor
organisme regionale sau nationale, precum:
Ministerul Agriculturii si Dezvoltarii Rura-
le; Ministerul Mediului Apelor si Padurilor;
Agentia de Plati si Interventie pentru Ag-
ricultura (APIA); Agentia pentru Finanta-
rea Investitiilor Rurale(AFIR); Agentiile de
Dezvoltare Regionald, chiar si in cadrul
comisiilor de agricultura din cadrul Uniunii
Europene.

Responsabil program
@ Conf. univ. dr. Vincentiu Andrei VERES
& vincentiu.veres@econ.ubbcluj.ro

“EAM este un program de
studiu creativ, in care inveti |
aspecte teoretice, dar si
practice, lucruri ce iti sunt
utile atat in domeniul eco-
nomic cat si in viata de zi cu

zi, ce stimuleazd munca in echipa si te
pregateste pentru o gama larga de profes
Acum profesez in domeniu absolvit si am

multe oportunitati in carierd.”

KARINA BOTESCU

Semestrul 3 (30 credite) Semestrul 4 (30 credite)

c am -

ii agricole P
Finantele intreprinderii Economie si politica agrara

Baze de date si programe Economia mediului

Management

Asigurari in agriculturad

Semestrul 5 (30 credite) Semestrul 6 (30 credite) ‘

Politici agricole si de dezvoltare rurald

isticd descriptiva

Finante publice
Fundamentele serviciilor
Limba moderna in afaceri*

Educatie fizica 1

Bazele marketingului

Dreptul afacerilor

Limba modernd in afaceri*

Educatie fizica 2

Etica in afaceri

Limba moderné in afaceri*

Disciplind optionalé 1

Studiul marfurilor si asigt

Managementul proiectelor Agroturism
| calitatii produsel, | mediului
agricole groalim. si 1entul resurselor
IMM:-urilor rurale umane

Practica - |

agricole
Limbaj specializat aplicat*

Disciplind optionald 2

Disciplind optionald 3

lucrarii de licentd

Disciplind optionald 5

Disciplind optionald 4

Disciplind optionald 6

Semestrul 3
lina optionald 1

Semestrul 4
3 optionald 2

Semestrul 5
a optionald 3

Semestrul 5
ind optionald 4

* Limba englezd, francezd, germand, italiand sau spaniolé

Semestrul 6
optionald 6

Semestrul 6
3 optionald 5

Economie agroalimentara si
amediului

Comunicare de mediu
5 T

Auditul de mediu Evaluarea si monitorizarea

a
afacerilor si globalizare

| deseurilor impactului de mediu
Strategii pentru managementul

sustenabil

Contabilitate si informatica
de gestiune

Contabilitate manageriala

Control de gestiune

Contabilitate aprofundata
Contabilitate in agricultura si
protectia mediului

Control si audit financiar

Economia comertului,
turismului si serviciilor

Marketing in comert

Turism international

Economie generala

Istoria economiei
Doctrine economice

Economie comportamentala

Economie si politici publice

Economie si afaceri
internationale

in practica di
si icsi i fonald

jie si politici de

internationale

Finante-banci Fiscalitate Banking Analiza financiara Burse de marfuri
Informatici 3 inp Algoritmi si structuri de date Medii de programare si dezvoltare Utilizarea internetului in afaceri
calculatoarelor

Management Managementul firmei Managementul investitiilor Managementul carierei Managementul Metode de training managerial
intreprinderilor mici si
mijlocii

Marketing Comportamentul consumatorului Marketingul serviciilor Politici de marketing Instrumente si tehnici de
promovare

Statistica si previziuni
economice

Statistica inferentiala

Bazele econometriei

ica de teoria jocurilor

Competente lingvistice

Comunicare in afaceri*

Comunicare in afaceri*

Alte competente

Logica

Politologie

Sociologie economica

* Limba englezd, francezd, germand, italiand sau spanioléd



Economie Generala

Limba de predare: Romana

Obiective

Obiectivele acestui program de studiu
sunt: insusirea de catre studenti, la ni-
vel aprofundat a unor teorii, principii si
metode de investigare specifice economi-
el de piata, care stau la baza unor decizii
importante atat la nivel de firma cat si la
nivel de organisme nationale si internatio-
nale. Studentii vor invata interactiuni
strategice ale firmelor cu guvernul, con-
sumatorii si cu celelalte firme concurente,
politici macroeconomice orientate spre
atenuarea unor dezechilibre macroecono-
mice; politici si strategii de dezvoltare a
unor tari; strategii economico-financiare;
elaborarea de bugete ale sectorului public;
inferente statistice si principii de modelare
economica pe baza de date statistice

Continut si structura

Absolventii vor beneficia de reale avanta-
je adaptate contextului actual de pe piata
fortei de munca prin initierea in model-
area unor fenomene din economia reala,
prin formarea deprinderii de lucru cu da-
tele economice, prin interpretarea corectd
a rezultatelor, prin constientizarea unor
riscuri specifice activitatilor economice si

prin cunoasterea metodelor de contraca-
rare a lor. Programul este compatibil in
curriculum cu programele de Economics
de la universitati de prestigiu din Europa
de Vest, este axat pe dezvoltarea gandirii
analitice a studentilor, vizand in acest fel o
suprapunere cat mai mare a competentel-
or oferite cu asteptarile grupurilor tinta
de angajatori. Nevoia de oameni de afa-
ceri care sa inteleaga in profunzime feno-
menele economice in scopul unor strategii
de piata fezabile a crescut mai ales pe fon-
dul crizei financiare mondiale.

Competente si abilitati

Cunoasterea, intelegerea, analiza si uti-
lizarea conceptelor, teoriilor, principiilor
si a metodelor fundamentale de investi-
gare si prospectare specifice economiel
de piata; culegerea, prelucrarea si analiza
datelor economice la nivel de firme si la
nivel macroeconomic, necesare unei cer-
cetari in sfera economiei aplicate; funda-
mentarea si propunerea de solutii pentru
problemele economice, operationalizarea
fluxurilor economice materiale si moneta-
re si a elementelor de analiza a bugetelor
sectorului public; localizarea si consem-
narea tipurilor de risc si implicatiile aces-
tora in situatii specifice initierii si deruldrii

CURRICULUM

Semestrul 1 (30 credite) Semestrul 2 (3t

Microeconomie Macroeconomie

Economie europeana

Matematici aplicate in economie Bazele contabilitatii

Management

Matematici financiare si actuariale

Semestrul 3 (30 cr Semestrul 4 (30 cre

activitatilor economice; elaborarea de bu-
gete si previzionare macroeconomica

Perspective de angajare
economist/analist la organisme nationale
si internationale, in cadrul departamen-
telor de analiza si prognozd, respectiv a
departamentelor de cercetare-dezvoltare
(C-D) in firme multinationale si natio-
nale; consultant bugetar; analist pret de
revenire/ costuri; consilier/expert/ins-
pector/referent/economist in economie
generald; economist/consultant/cerceta-
tor pe problemele economice in admi-
nistratiile private si organizatiile nongu-
vernamentale; cadru didactic in predarea
disciplinelor economice din invatamantul
preuniversitar si universitar; asistent de
cercetare in domeniul economie; expert
centre de perfectionare

Responsabil program
@ Prof. univ. dr. Monica Pop SILAGHI
& monica.silaghi@econ.ubbcluj.ro

“Sunt incantata de pro

mul oferit deoarece mi-a
permis dezvoltarea unei
gandiri analitice prin studiul
unor discipline bine corelate in-

tre ele, care asigura intelegerea facila
a conceptelor fundamentale specifice eco-
nomiei de piata. Aplicand cele invatate, am
reusit sa identific anumite riscuri economi-
ce si solutii.”

ALEXANDRA ERDEI

Semestrul 5 (30 cred| Semestrul 6 (30 cr

Contabilitate financiara Micre

Finantele intreprinderii Statistica inferentiala

Baze de date si prog ie inter

icd descriptiva Limbaj specializat aplicat*

Finante publice Bazele marketingului

Fundamentele serviciilor Dreptul afacerilor
Limba modernd in afaceri* Limba moderna in afaceri*

Educatie fizica 1 Educatie fizica 2

Etica in afaceri Practicd - Studiu de caz asupra

dezvoltarii economico-sociale
Disciplind optionald 2
Disciplind optionald 3

Limba modernd in afaceri*

Disciplind optionald 1

Macr ie ap! ie si politici publice

Analiza financiard Tranzactii economice internationale

Bazele econometriei i si modele ale dezvoltarii

Politici comerciale Institutii si mecanisme monetare
Jurnalism economic

Disciplind optionald 4
Disciplind optionald 5

Elaborarea lucrarii de licenta
Disciplind optionald 6
Disciplind optionald 7

Semestrul 3
Disciplina optionald 1

Semestrul 4
3 optionald 2

Disciplinele incluse in pachetele de discipline optionale aferente semestrelor 3-6 permit extinderea competentelor specifice ale specializarii, urmarea unor traiectorii de competente specifice altor specializari sau obtinerea unor

Semestrul 4 Semestrul 5

3 optionald 3

Semestrul 5

* Limba englezd, francezd, germand, italiand sau spaniold

Semestrul 6 Semestrul 6

3 optionald 5 3 optionald 6 3 optionald 7

Istoria economiei Dx

Economie generald

il i Politici agricole si de

Politici macroeconomice Economie urbana si piata

Doctrine economice Teoria compor ] dezvoltare rurald imobiliara
industriale Economia sectorului public
Contabilitate si informatica C il a  Raportari fil Control de gestiune Sisteme contabile Control si audit financiar
de gestiune comparate
Economia comertului, Agroturism Marketing in comert Turism international
turismului si serviciilor
Economie agroalimentara si Auditul de mediu D ila a
amediului afacerilor si globalizare deseurilor
Economie si afaceri Introducere in practica ie si a ie si politici de Dimensiuni ale economiei  Corporatii multinationale
internationale diplomatica si economica dezvoltare regionald globale
Finante-banci Fiscalitate Piete financi Buget si trezorerie Gestiunea portofoliului Asigurari
publica

Informatici 3 in lgoritmi si structuri de Medii de programare si Sisteme informatice Informatica manageriala si

calculatoarelor date dezvoltare integrate (EAS/ERP) de gestiune

Management Managementul firmei it Mar strategic calitatii Managementul IMM-urilor
international resurselor umane proiectelor totale

Marketing Comportamentul Cercetari de marketing Politici de marketing Instrumente si tehnici de
consumatorului promovare
Demografie Analiza seriilor { de teoria Modelare econometrica

Statistica si previziuni
economice

cronologice si previziune

jocurilor

Competente lingvistice

Comunicare in afaceri*

Comunicare in afaceri*

Alte t in
cercetdrii stiintifice
Logica

Sociologie economica
Regimul juridic al muncii
salariate

Dreptul comertului
international

Drept fiscal. Aspecte de ordin
intern si intemational

* Limba englezd, francezd, germand, italiand sau spaniold




Economie si Afaceri Internationale

Limba de predare: Romana

Obiective

Programul de studii nivel licenta ,,Econo-
mie si afaceri internationale” asigura ab-
solventilor cunostintele necesare pentru a
derula afaceri in plan international. Prin
dezvoltarea capacitatii de analiza si inter-
pretare a reglementarilor si uzantelor ca-
racteristice relatiilor economico-financiare
externe, prin dezvoltarea aptitudinilor de
executie sl organizatorice, prin formarea
si dezvoltarea unui spirit antreprenorial,
prin dezvoltarea de abilitati de integrare
si comunicare in mediul de afaceri inter-
national, precum si a spiritului de munca
in echipd atat in afacerile private cat si in
activitatea institutiilor nationale sau inter-
nationale de profil, acest program creeaza
absolventilor premisele unei cariere de
succes.

Continut si structura

Programul de licenta ofera dupa punerea
bazelor in cadrul trunchiului comun posi-
bilitatea obtinerii unor cunostinte avansa-
te in domeniul economiei si afacerilor in-
ternationale. In conditiile in care succesul
presupune adaptarea cu rapiditate la pro-
vocarile pe care mediul economic le ridica,
este vitald intelegerea mecanismelor eco-
nomiei globale si a consecintelor pe care
acestea le au asupra economiei nationale
in general, precum si asupra actorilor eco-

nomici in particular. Discipline precum:
Mecanismele economiei globale, Eco-
nomie internationala, Tranzactii econo-
mice internationale, Management inter-
national, Plati si finantari internationale,
Politici economice comparate, Investitii
internationale, Corporatii multinationale
sunt principalele repere in formarea pro-
fesionala a studentilor de la aceastd spe-
cializare.

Competente si abilitati
Absolventii acestei specializari vor avea
in final cunostintele necesare pentru a
realiza studii si analize privind mediul de
afaceri, vor putea asigura asistentd pent-
ru pregatirea si desfasurarea negocierilor
in afacerile internationale si pentru reali-
zarea activitatilor specifice promovarii in-
ternationale. Prin cunoasterea si utilizarea
metodelor si tehnicilor de comercializare
specifice pietel externe, a mecanismelor
platilor si finantarilor internationale in
contextul economiei globale si al afacerilor
europene vor putea oferi consultanta de
specialitate in domeniul relatiilor econo-
mice internationale societdtilor comerciale
romanesti si/sau straine, cat si factorilor
de decizie din administratie.

CURRICULUM

Semestrul 1 (30 credite) Semestrul 2 (30 credite)

Microeconomie Macroeconomie
Economie europeand
Matematici aplicate in economie Bazele contabilitatii

Management Informatica

Matematici financiare si actuariale

Semestrul 3 (30 credite) Semestrul 4

Contabilitate financiard Tranzactii economice internationale

Finantele intreprinderii Economie internationald
Baze de date si programe Deontologia comunicarii

ica descriptiva Management international

Finante publice Bazele marketingului

Fundamentele serviciilor Dreptul afacerilor
Limba moderné in afaceri* Limba moderné in afaceri*

Educatie fizica 1 Educatie fizica 2

Etica in afaceri Limbaj specializat aplicat*

Perspective de angajare

Prin continutul disciplinelor cuprinse in
planul sau de invdtamant, programul de
studii de licentd ,,Economie si afaceri in-
ternationale” asigura absolventilor sai
competente de specialitate in concordantd
cu cerintele de pe piata muncii pentru
urmatoarele ocupatii posibile: consilier/
expert/ inspector/ referent/ economist in
relatii economice internationale, consilier
afaceri europene, cercetator economist in
relatii economice internationale, asistent
de cercetare economist in relatii econo-
mice internationale, expert aplicare legis-
latie armonizata in domeniul industriei si
comertului analist investitii, expert cont-
ractare activitati investitionale, expert efi-
clentizare investitil.

Responsabil program
@ Conf. univ. dr. Elena-Dana BAKO
& dana.bako@econ.ubbcluj.ro

“Imi face placere sa studi-
ez Economie si afaceri in-
ternationale. Comunitatea

de profesori si studenti este
una exceptionala in care impli-

carea si deschiderea ambelor parti a dus

la continue imbunatatiri si sprijin reciproc.
Subiectele si activitatile interactive s-au va-
lorizat in oportunitati si amintiri de neuitat.

Crestem impreunal”

ALEXANDRA HODIS

Semestrul 5 (30 credite)

Plati si finanta

Politici economice comparate ale
Economie si politici de Corporatii multinationale
dezvoltare regionald Comunicare in afaceri*

Mecanismele economiei globale Elaborarea lucrérii de licenta

Limba moderna in afaceri*

Disciplind optionald 1

Practicd - Tranzactii
internationale

C icare in afaceri*
IDisciplind optionalé 4
Disciplind optionald 5

Disciplind optionald 6

Discipliné optionald 7

le incluse in pachetele de di:
competente lingvistice suplimentar
Competente specifice Semestrul 3

optionald 1

Semestrul 4
nd optionald 2

ine optionale aferente semestrelor 3-6 permit extinderea competentelor specifice ale specializarii, urmarea unor traiectorii de competente specifice altor speci

Semestrul 4 Semestrul 5

3 optionald 3 3 optionald 4

Semestrul 5

* Limba englezd, francezd, germand, italiand sau spaniold

ri sau obtinerea unor

Semestrul 6 Semestrul 6

3 optionald 6

ptionald 5

Economie si afaceri
internationale

Introducere in practica
diplomatica si economica

Eticheta si protocol in Economie si geopolitica

afacerile i

Contabilitate si informatics C Tald portari i C ot .;1 € f Control si audit financiar
de gestiune aprofundatd
& Control de gestiune

Economia comertului, Turism international Marketing in comert Agroturism

turismului si serviciilor

Economie agroalimentara si Auditul de mediu Dezvoltare sustenabild a Managementul

amediului afacerilor si globalizare deseurilor

Economie generald Istoria Politici agricole si de locala ie si politici Economie urbana si piata
Doctrine Teoria dezvoltare rurala publice imobiliara

Finante-banci Fiscalitate Finante internationale Asigurari il financiar Analiza fina Piete financiare

Informatic3 economici Introducere in Algoritmi si structuri de Medii de programare si Utilizarea i i in ica iala
programarea date dezvoltare afaceri si de gestiune
calculatoarelor

Management Managementul firmei Studiul marfurilor si Marfurile alimentare in Management strategic Managementul proiectelor Managementul Managementul

asigurarea calitatii comertul international Management in comert si resurselor umane intreprinderilor mici si
turism mijlocii
Marketing Targuri si expozitii Comportamentul Politici de marketing Instrumente si tehnici de Merchandising

consumatorului

promovare

Statistic si previziuni Statistica i ti D Bazele econometriei Cercetari operationale Elemente de teoria Criptografie aplicata in
economice Previziuni economice jocurilor economie si gestiunea
afacerilor
Competente lingvistice Limba moderna in Limba moderna in Comunicare in afaceri**
afaceri** afaceri**
Alte competente Introducere in Politologie Sociologie economica

metodologia cercetarii
stiintifice
Logica

** Limba englezd, francezd, germand, italiand, spaniold, coreeand, chinezd, polonezd sau rusd



Finante si Banci

Limba de predare: Romana

Obiective

Programul de studiu Finante si Banci isi
propune sa dezvolte abilitdti si compe-
tente specifice specialistilor in domeniul
financiar imbinand cunostintele teore-
tice cu o temeinica pregatire practica.
Programul este orientat pe formarea de
competente financiare precum: aplicarea
cunostintelor, metodelor, tehnicilor si uti-
lizarea instrumentelor specifice operatiu-
nilor si tranzactiilor financiare; evaluarea
si implementarea proiectelor de investitii,
configurarea bugetelor financiare; previ-
zionarea veniturilor si cheltuielilor corpo-
rative; identificarea si gestiunea riscurilor
specifice activitdtilor financiare, bancare si
de asigurari; tranzactionarea si gestiunea
portofoliilor fondurilor deschise de inves-
tigii.

Continut si structura

Pentru a asigura insertia absolventilor pe
piata muncii, programul de studii raspun-
de asteptarilor si exigentelor angajatoriilor
din domeniul financiar, respectiv corpo-
ratii, banci si societati de asigurare, res-
pectand totodata principiile europene de
functionare si organizare.

Planul de invatamant este structurat ast-

management financiar si planificare cor-
porativa, banking si asigurari, sa dezvol-
te abilitati antreprenoriale si competente
profesionale specifice institutiilor financia-
re specializate. Disciplinele fundamentale
si de specialitate sunt completate printr-o
oferta adecvata de cursuri optionale in
domenii adiacente precum contabilitate,
management, marketing, informatica, sta-
tisticd si econometrie.

Competente si abilitati

a) Stapanirea conceptelor fundamentale,
particulare domeniului financiar cu se-
gmentele specifice: finante corporative,
institutil $1 mecanisme monetare, buget si
trezorerie publica, investitii, banking, asi-
gurdri, asigurari si protectie sociald, piete
financiare, gestiune portofolii titluri de va-
loare;

b) Realizarea de analize: analize economi-
co-financiare, analize de credite, analize
ale alternativelor investitionale, analize -
oferte de asigurare, analiza de portofoliu;
c¢) Fundamentarea bugetelor financiare,
deciziilor investitionale, gestionarea riscu-
rilor specifice activitatii financiare, banca-
re si de asigurare.

Perspective de angajare
Absolventii specializarii Finante si Banci
au numeroase oportunitati de dezvoltare a
carierei in companii si institutii financiare,
banci, administratii fiscale si societati de
brokeraj. Cunostintele teoretice si practice
dobandite asigurd perspectivele exercitarii
unor profesii de: economist, manager fi-
nanciar, analist financiar, asistent analist,
expert bancar, cercetator in domeniul fi-
nanciar, broker, contabil financiar, consul-
tant bancar, consultant fiscal, inspector de
asigurari, manager de portofolii, specialist
in controlul riscurilor, administrator de
risc, specialist in domeniul asigurarilor.

Responsabil program
@ Prof. univ. dr. Cristina CIUMAS
& cristina.ciumas@econ.ubbcluj.ro

“In cei trei ani de studii am

avut ocazia sa dobandesc
cunostiinte in domeniu, atat

prin participarea la cursuri,

cat si la diferitele evenimente
care au fost organizate pentru a ne

apropia si mai mult de mediul de afaceri.
Fiind absolventa a acestei specializari mi-
am gasit cu usurintd un loc de munca.”

ANAMARIA COSTEA

fel incat sa ofere un background solid in

CURRICULUM

Semestrul 1 (30 credite)

Semestrul 2 (30 credite) Semestrul 3 (3! Semestrul 4 (30 credite) Semestrul 5 (30 credite) Semestrul 6 (30 credite)

Microeconomie Macroeconomie Contabilitate financiara Banking Analiza financiard Gestiunea portofoliului

Economie europeand Matematici financiare si actuariale Finantele intreprinderii Institutii si mecanisme monetare Buget si trezorerie publica Finante comportamentale

Matematici aplicate in economie Bazele contabilitatii Baze de date si programe Piete financiare Management financiar Contabilitatea institutiilor publice

Management Bazele econometriei

ica descriptiva

Finante publice Bazele marketingului

Asigurari

Etica in afaceri Investitii directe si finantarea lor

Finante internationale

Elaborarea lucrarii de licenta

Discipliné optionald 3

Fundamentele serviciilor
Limba moderna in afaceri*

Educatie fizica 1

Dreptul afacerilor
Limba moderna in afaceri*

Educatie fizica 2

Limba moderna in afaceri*

Disciplind optionald 1

Limbaj specializat aplicat*
Practica - Asigurari, Banking,
Finantele intreprinderii

Disciplind optionald 2

Disciplind optionald 4
Disciplind optionald 5

Disciplind optionald 6
Disciplind optionald 7

competente lingvistice suplimentare:

Semestrul 3

Competente specifice
specializarilor:

ina optionald 1

Semestrul 4
3 optionald 2

Semestrul 5 Semestrul 5

3 optionald Disciplind optionala 4

Semestrul 5
ind optionald 5

* Limba englezd, francezd, germand, italiand sau spaniolé

Semestrul 6
3 optionald 6

Disciplinele incluse in pachetele de discipline optionale aferente semestrelor 3-6 permit extinderea competentelor specifice ale specializarii, urmarea unor traiectorii de competente specifice altor specializari sau obtinerea unor

Semestrul 6

ind optionald 7

Finante-banci Fiscalitate

Datoria publica

Inflatie, deflatie si
sisteme monetare

Burse de marfuri

Asigurari si protectie
sociald

Preturi si concurenta

Contabilitate si informaticd
de gestiune

Contabilitate manageriala

Evaluarea afacerilor Control de gestiune

Contabilitatea institutiilor
de credit

Contabilitate aplicata

Control si audit financiar

Economia comertului,
turismului si serviciilor

Agroturism

Marketing in comert

Turism international

Economie agroalimentara si
amediului

Auditul de mediu

Dezvoltare sustenabila a
afacerilor si globalizare

Managementul deseurilor

Economie generald

Istoria economiei
Doctrine economice

Economie

Politici agricole si de

compor

rurald

Economie si politici
publice

Economie si afaceri
internationale

Introducere in practica

Economie si politici de

Tranzactii economice
internationale

i3 icd n pi Igoritmi si structuri de Medii de programare si Informatica manageriala Utilizarea internetului in
calculatoarelor date dezvoltare si de gestiune afaceri
Management ul firmei Managementul Management strategic Managementul IMM-urilor
resurselor umane proiectelor
Marketing Cercetdri de marketing Politici de marketing Comportamentul Instrumente si tehnici de
consumatorului promovare
Marketing financiar-bancar
previziuni Statistica inferentiala Analiza seriilor Elemente de teoria Criptografie aplicatd in
economice Demografie cronologice si previziune jocurilor economie si gestiunea
afacerilor
Competente lingvistice Comunicare in afaceri* Comunicare in afaceri*
16 Alte competente Introducere in metodologia Politologie Sociologie economica
cercetarii stiintifice

Logica

* Limba englezd, francezd, germand, italiand sau spaniolé




Informatica Economica

Limba de predare: Romana

Obiective
Programul de studiu
Informatica FEconom

aferent specializarii
ica (IE) pregateste

economisti cu background informatic su-
perior. Absolventii acestei specializari pot

activa, la cel mai inal

t nivel, ca manageri

de diverse specializari in domeniul infor-

matic in cadrul firm

elor care utilizeaza

extensiv mijloace informatice. Pe de altd
parte, bagajul de discipline de stiinte eco-

nomice este suficient

pentru ocuparea de

pozitii manageriale in orice alt departa-

ment al unei firme.

Continut si structura

Exista 4 directii principale urmarite in
acest program de studiu:
1.Programare/proiectare (prin discipline
precum Introducere in programare, Al-
goritmi si structuri de date, Obiectualita-
te-Java, Medii de dezvoltare - NET, Ana-
liza de business)

2.Web (Grafica —web design, Java Script,
Proiectarea paginilor web, Semantic Web)
3.Baze de date (Baze de date in economie
si Elemente avansate de BD)

4.Enterprise si aditionale (Retele de cal-
culatoare, Sisteme de operare, Testare, In-

Tot acest traiect de studii poate fi apoi
continuat la unul din cele 3 masterate (la
zi) ale departamentului nostru si anume:
Ebusiness (cu accent pe tehnologii web si
sisteme distribuite), Sisteme de asistare a
deciziilor economice (accent pe partea
de Enterprise) st Business Modelling and
Distributed Computing (in limba engleza-
accent pe cercetare).

Competente si abilitati

Specializarea IE se pliaza pe nevoia strin-
genta de specialisti care dispun de cunos-
tinte, Competente si abilitati informatice
s1 organizationale. Avand bune capacitati
de adaptare la cerinte cu grad ridicat de
dificultate in companii, absolventii nostrii
pot ocupa orice pozitie in companii care
necesita studii economice. Competentele
principale ale absolventilor nostri privesc
urmatoarele domenii spre care depar-
tamentul nostru isi focalizeaza munca
didactica: Utilizarea bazelor de date in
economie, Proiectarea si managementul
sistemelor informationale, Utilizarea In-
ternet-ului in afaceri si comert electronic,
Graficd si reclama pe Internet, Data mi-
ning, Sisteme suport de decizie si ale exe-

teoria si practica agentilor inteligenti), Sis-
teme colaborative.

Perspective de angajare

Prezenta masiva a firmelor de I'T/software
in toatd tara si mai nou cu predilectie in
Cluj Napoca a dus la aparitia unor locuri
de munca deosebit de atractive in acest do-
meniu. Astfel, pozitii de Analist business,
Analist si consultant software, Programa-
tor, Software engineer si software/system
architect, Project manager, Web devel-
oper, Web designer, Web engineer, Expert
baze de date si business intelligence, Ex-
pert QA (testing) in firme software, Expert
“software support”, Expert I'l' suport in
companii sunt pozitii ocupate cu succes si
la nivele inalte de salarizare de catre ab-

solventii nostri.

Responsabil program
@ Lect. univ. dr. Cristian BOLOGA
& cristian.bologa@econ.ubbcluj.ro

“Dubla specializare a pro-

filului

informaticd-econo-

mica oferd sansa de a asi-

mila cunostinte din

ambele

domenii la un nivel avansat ala-

ginerie de sistem, Sisteme integrate ERP,

Inteligenta artificiala)

RRICU

Semestrul 1 (30 credite)

Microeconomie

Economie europeand
Matematici aplicate in economie
Management

Finante publice

Fundamentele serviciilor

Limba modernd in afaceri*

Educatie fizicd 1

Semestrul 2 (30 cre

Macroeconomie

Matematici financiare si actuariale
Bazele contabilitatii
Introducere in programarea
calculatoarelor

Bazele marketingului

Dreptul afacerilor

Limba moderna in afaceri*

Educatie fizica 2

cutivului, Sisteme de instruire in domeniul
economic, Inteligenta artificiala (inclusiv

turi de profesori bine pregétiti, este pro-

filul potrivit pentru cei ce vor sa realizeze
ceva, pentru elitd si pentru oameni care vor
sa invete, sa creeze, sa raspunda provoca-
rilor si sa nu renunte usor.”

ARIANA POP

Semestrul 3 (30 credite)

Contabilitate financiard
Finantele intreprinderii
Algoritmi si structuri de date
Statistica descriptiva

Etica in afaceri

Limba moderna in afaceri*

Disciplind optionald 1

Semestrul 4 (30 credite)

Programare orientata obiect
Baze de date in economie
Sisteme de operare
Tehnologii web front-end
Limbaj specializat aplicat*
Practica de programare

Disciplind optionald 2

Semestrul 5 (3 Semestrul 6 (30 cre )]

Medii de programare si dezvoltare Analiza si proiectarea sistemelor

Proiectarea si realizarea site-urilor si informatice
portalurilor Web Web semantic
Retele de calculatoare si sisteme Fundamente de Big Data
distribuite Business Intelligence

Elemente avansate de baze de date Elaborarea lucrarii de licenta

Disciplind optionald 5
IDisciplind optionald 6

Inteligenta artificiala
IDisciplind optionald 3
IDisciplind optionalé 4

Competente specifice
specializarilor:

Semestrul 3
Disciplina optionala 1

Semestrul 4
Disciplina optionala 2

Semestrul 5
Disciplina optionala 3

i, urmarea unor traiectorii de competente specifice altor specializari sau obtinerea unor

Semestrul 5

Disciplind optionala 4

* Limba englezd, francezd, germand, italiand sau spaniolé

Semestrul 6 Semestrul 6

iplind optionala 5

Informaticd economica

Baze de date si programe
date

Birotica si elemente de baze de

Ingineria produselor software

Testarea produselor soft

Sisteme informatice
integrate (EAS/ERP)

Informatica manageriala si de
gestiune

Contabilitate si informatica
de gestiune

Contabilitate manageriald

Evaluarea afacerilor

Control de gestiune

Raportari financiare Control si audit financiar

Economia comertului,
turismului si serviciilor

Agroturism

Marketing in comert

Turism international

Economie agroalimentara si
amediului

Auditul de mediu

o
si globalizare

Managementul deseurilor

Economie generala

Istoria economiei

Teoria organizarii industriale

Politici agricole si de

Economie si politici publice

Doctrine p dezvoltare rurald
Economie si afaceri Introducere in practica diplomatica Economie si politici de Economie internationala Tranzactii economice
internationale si economicd internationald dezvoltare regionald internationale
Finante-banci Fiscalitate Asigurari Analiza financiara Gestiunea portofoliului Piete financiare

economice

Cercetdri operationale

Management Managementul firmei Managementul resurselor umane Managementul proiectelor Managementul IMM-urilor

Marketing Comportamentul consumatorului Politici de marketing Instrumente si tehnici de
promovare

Statistica si previziuni Statistica inferentiala Previziuni economice Bazele econometriei Software statistic

Elemente de teoria jocurilor
Criptografie aplicatd in
economie si gestiunea afacerilor

Competente lingvistice

Comunicare in afaceri 1*

Comunicare in afaceri 2*

Alte competente

Introducere in metodologia
cercetarii stiintifice
Logica

Politologie

Sociologie economica

* Limba englezd, francezd, germand, italiand sau spaniold



Management

Limba de predare: Romani

Obiective

Obiectivul principal al acestui program
de studii este de a oferi studentilor cunos-
tintele, abilitatile si competentele necesare
pentru a reusi ca viitorl manageri ai or-
ganizatiilor din tara noastra i nu numai.
Acest program de studii ofera o abordare
atat teoretica cat si practica a principalelor
concepte, metode si tehnici din domeniul
management, astfel incat studentilor i se
asigurd pregatirea necesara in gestionarea
provocarilor cu care se confrunta compa-
niile in secolul XXI. Programul oferd, de
asemeneca, capacitatea de a intelege si de
a evalua in mod critic practicile de mana-
gement de la nivelul organizatiilor publice
si private.

Continut si structura
Pe langa pregatirea de baza necesara
profesiei de economist, aceasta speciali-
zare ofera studentilor oportunitatea de a
se familiariza si intelege cele mai actuale
sl avansate aspecte ale cunoasterii in do-
meniul managementului. Curricula este
astfel conceputa incat dupa primele trei
semestre in care se pune fundatia profesi-
ei de economist, urmeaza o abordare mai
specifica in scopul de a dezvolta compe-
tentele studentilor pentru planificarea,

organizarea, conducerea si controlul ac-
tivitatilor de management in diverse sec-
toare economice si nu numai. Disciplinele
specifice  domeniului management sunt
concepute si adaptate nevoilor studentilor
in acest sens. Stagiul de practica din cadrul
acestul program aduce un plus de valoare,
prin imbinarea elementelor teoretice in-
susite la cursuri si seminare cu exigentele
mediului economic in care vor profesa in
viitor absolventii.

Competente si abilitati
Absolventii acestui program de studii vor
fi capabili sa identifice, sa analizeze si sa
gestioneze elementele care definesc me-
diul intern si extern al organizatiei, prin
diagnosticare si analiza SWO'T. De aseme-
nea vor dobandi abilitati necesare pentru
elaborarea si implementarea sistemului
managerial si a subsistemelor sale (alocare
si realocare de resurse si activitati), pent-
ru identificarea, selectarea si utilizarea
modalitatilor de previzionare, organizare,
coordonare, antrenare si control-evaluare.
La nivel de competente transversale ei vor
putea aplica principiile, normele si valorile
eticii profesionale in cadrul propriei stra-
tegil de munca st vor fi capabili sa iden-
tifice rolurile si responsabilitatile intr-o

CURRICULUM

Semestrul 1 (30 credite)

Semestrul 2 (30 credite)

Microeconomie Macroeconomie

Economie europeand Matematici financiare si actuariale

Matematici aplicate in economie Bazele contabilitatii

echipa, sa aplice tehnicile de relationare si
munca eficientd in cadrul echipei.

Perspective de angajare
Absolventii acestui program vor fi prega-
titi in egald masura sa ocupe atat functii de
conducere cat si de executie in companii
nationale si multinationale, de productie,
de servicii sau in institutii publice. Absol-
ventii programului de studii management
pot viza o serie de ocupatii in concordanta
cu cerintele pietei fortei de munca si anu-
me: consilier/expert/inspector/economist
in management, asistent de cercetare eco-
nomist in management, manager de ope-
ratiuni/ produs, administrator societate
comerciald, consultant in management,
manager proiect, manager.

Responsabil program

@ Conf. univ. dr. Mirela POPA

& mirela.popa@econ.ubbcluj.ro

“Principalul avantaj do-
bandit in urma absolvirii
specializarii  Management
este viziunea de ansamblu
a modului de functionare a
unei organizatii. Pe parcursul

celor trei ani am inteles atat importanta si
rolul fiecarui departament dintr-o compa-
nie, cat si necesitatea conexiunilor interde-

partamentale.”

ROXANA MARIA BOLBOS

Semestrul 3 (30 credite) Semestrul 4 (30 credite)

C - & s

| productiei
Finantele intreprinderii Management comparat

Baze de date si programe Managementul investitiilor

Management

istica descriptiva Managementul serviciilor

Finante publice Bazele marketingului

Fundamentele serviciilor Dreptul afacerilor
Limba modernd in afaceri* Limba modern in afaceri*

Educatie fizicd 1 Educatie fizica 2

Etica in afaceri Studiul marfurilor si asigurarea calitatii

Limba moderna in afaceri*
Disciplind optionald 1

Limbaj specializat aplicat*

Disciplind optionald 2

Practica - Managementul productiei si serviciilor

Semestrul 5 (30 credite) Semestrul 6 (30 credite)

[{ umane

Managementul muncii Managementul achizitiilor

Logistica Managementul calitatii totale
Politici de marketing Managementul intreprinderilor

Management operational

Disciplind optionald 3

mici si mijlocii

Elaborarea lucrarii de licenta

Disciplind optionald 4 Disciplind optionald 5
Disciplind optionald 6

* Limba englezd, francezd, germand, italiand sau spaniold

n pachetele de discipline optionale aferente semestrelor 3-6 permit extinderea competentelor specifice ale specializarii, urmarea unor traiectorii de competente specifice altor specializari sau obtinerea unor
istice suplimentare:

Semestrul 6
Disciplina optionala 6

Semestrul 6
Disciplina optionald 5

Semestrul 5
Disciplina optionala 4

Semestrul 5
Disciplind optionala 3

Semestrul 4
Disciplind optionala 2

Semestrul 3
Disciplina optionala 1

Management Managementul firmei Transporturi si expeditii in comert si turism Comportamentul uman in organizatie
internationale Simuldri manageriale Metode de training managerial
Management international Managementul carierei Managementul serviciilor publice
izatii il in turism

Contabilitate si informatica
de gestiune

Contabilitate manageriala

Control de gestiune

Evaluarea afacerilor

Raportari financiare

Control si audit financiar

Economia comertului,
turismului si serviciilor

Agroturism

Marketing in comert

Turism international

Economie agroalimentara si

amediului

Auditul de mediu

D ild a

C i de mediu

afacerilor si globalizare

Managementul mediului
Managementul deseurilor

Economie generala

Istoria

Doctrine economice

Politici agricole si de
dezvoltare rurald

Economie si politici publice

Economie si afaceri
internationale

Introducere in practica

Economie si politici de

si

Tranzactii economice
internationale

Finante-banci Fiscalitate Asigurari irecte si finantarea lor Piete financiare
5 3 in Algoritmi si structuri de date Medii de programare si Informatica manageriala si

programarea dezvoltare de gestiune

Marketing Comportamentul Marketingul serviciilor Merchandising Instrumente si tehnici de

consumatorului promovare

Statistica si previziuni Stati inferentiala Analiza datelor Bazele econometriei Elemente de teoria jocurilor Modelare econometrica

economice Demografie Previziuni economice

Competente lingvistice Comunicare in afaceri 1* Comunicare in afaceri 2*

Alte c ein Politologie Sociologie economicd

metodologia cercetdrii
stiintifice

Logica

* Limba englezd, francezd, germand, italiand sau spaniolé




Marketing

Limba de predare: Romini

Obiective

Pe langa pregatirea de baza aferenta domeni-
ilor fundamentale ale stiintelor economice,
programul le furnizeaza studentilor cele
mai actuale cunostinte teoretice si practice
din domeniul marketingului si posibilitatea
obtinerii competentelor necesare pentru a
ocupa un loc de munca in economia reala.
Programul este menit sa pregateasca absol-
venti capabili sa organizeze activitatea de
marketing din companii §i organizatii din
diferite domenii de activitate, sa proiecteze si
sa implementeze un mix de marketing adec-
vat, s dezvolte si sa implementeze tactici si
instrumente de marketing inclusiv in mediul
online. Programul isi propune totodata sa le
dezvolte absolventilor abilitatile de comuni-
care si de integrare in echipe multidiscipli-
nare.

Continut si structura

in primele semestre programul este structurat
astfel incat studentii sa poata acumula un ba-
gaj consistent de cunostinte fundamentale de
marketing, economie, management, Servicii,
contabilitate, finante, statistica si informatica
economica, pentru intelegerea si parcurgerea
eficientd a disciplinelor de marketing incluse
in urmatoarele trei semestre. Disciplinele de
specialitate le furnizeaza studentilor cunos-

RRICULU

tinte actuale privind comportamentul consu-
matorului, cercetdrile de marketing, politicile
de marketing, marketingul online, branding,
merchandising, marketingul achizitiilor, etc.
in plus, disciplinele optionale le asigura stu-
dentilor posibilitatea de a-si dezvolta cunos-
tintele de marketing in functie de dorintele
lor (marketingul micilor afaceri, principiile
vanzarilor, instrumente si tehnici de promo-
vare etc.) sau de a acumula cunostinte specifi-
ce altor domenii economice.

Competente si abilitati

Structura si continutul disciplinelor sunt con-
cepute pentru a le dezvolta studentilor un
spirit antreprenorial, in paralel cu dobandi-
rea unul ansamblu complet de competente
in domeniul marketingului. Competentele
dobandite se referd la utilizarea adecvata a
conceptelor, metodelor, tehnicilor si instru-
mentelor de marketing, utilizarea instrumen-
telor si a aplicatiilor informatice in activitatile
de marketing, culegerea, analiza si interpre-
tarea informatiilor de marketing privind or-
ganizatia si mediul sau, fundamentarea si el-
aborarea mix-ului de marketing, organizarea
activitatilor de marketing in cadrul organi-
zatiel. De asemenea, programul le furnizeaza
studentilor posibilitatea insusirii principiilor
si valorilor eticii profesionale si a normelor

Sustinut de

BANCA
TRANSILVANIA®

de cooperare pentru a putea aplica tehnicile
de relationare si munca eficienta in echipa.

Perspective de angajare
Absolventii programului vor fi pregatiti sa
construiasca o carierd de succes in orice
companie sau organizatie, avand cunos-
tintele si competentele necesare pentru a
ocupa functii, inclusiv de conducere, in de-
partamentul de marketing sau cel comercial.
Odata cu finalizarea studiilor si obtinerea
diplomei de licentd, absolventii putea profesa
ca specialisti, experti, referenti in marketing
s1 In comert, organizatori targuri si expoziti,
cercetatori in marketing, merchandiseri si
consultanti in marketing online. in plus, ab-
solventii vor avea capacitatea de a initia si
dezvolta afaceri proprii sau de a organiza si
implementa activitatea de marketing in cad-
rul afacerilor de familie.

Responsabil program
@ Conf. univ. dr. Mihai-Florin BACILA
& mihai.bacila@econ.ubbcluj.ro

“Marketingul te determina
sa-{i exprimi ideile cu ori-
ginalitate si in mod liber. Ma
simt foarte implinita ca iden-
tific in practica ce am studiat.

Specializarea mi-a deschis drumul spre
cariera pe care mi-o doresc. Am acumulat
cunostintele usor, cu multd pasiune dato-
ritd profesorilor care sunt foarte deschisi si
profesionisti.”

AMALIA ELENA CRISTEA

Semestrul 1 (30 cr

Microeconomie
Economie europeand

Matematici aplicate in economie

Semestrul 2 (30 credite)

Macroeconomie
Matematici financiare si actuariale

Bazele contabilitatii

Semestrul 3 (30 credite)

Contabilitate financiara
Finantele intreprinderii

Baze de date si programe

Semestrul 4 (30 cred

Comportamentul consumatorului
Cercetdri de marketing

Statistica inferentiald

Semestrul 5 (30 credite)

Politici de marketing

Marketingul serviciilor

Marketingul achizitiilor

Semestrul 6 (30 credi

Merchandising
Targuri si expozitii

Marketing financiar-bancar

Management

Finante publice Bazele marketingului
Fundamentele serviciilor Dreptul afacerilor
Limba moderna in afaceri* Limba moderna in afaceri*

Educatie fizica 1 Educatie fizica 2

ica descriptiva Studiul marfurilor si asigurarea calitatii

Etica in afaceri Managementul organizational
Limba moderna in afaceri*

Disciplind optionald 1

Limbaj specializat aplicat*

Practica - Marketing

Branding Marketingul organizatiilor nonprofit

Marketing online
Disciplind optionald 3
Disciplind optionald 4

Elaborarea lucrarii de licenta
Disciplind optionald 5
Disciplind optionald 6

le incluse in pachetele de disci

Semestrul 3

Competente specifice

au urmarea unor traiectorii de competente spex

* Limba englezd, francezd, germand, italiand sau spaniold

e altor speci

Semestrul 6 Semestrul 6

Marketing

Marketingul micilor afaceri
Principiile vanzarilor

Etica in marketing

Cercetari calitative de marketing

si tehnici de p

Contabilitate si informaticd
de gestiune

Contabilitate manageriala

Control de gestiune Evaluarea afacerilor

Raportari financiare Control si audit financiar

Economia comertului,
turismului si serviciilor

Economia turismului
Economia comertului

Marketing in comert
Expertiza marfurilor
Servicii de recreere si
divertisment

Marketing in turism
Agroturism

Turism international

Economie agroalimentara si
amediului

Auditul de mediu

Dezvoltare sustenabild a
afacerilor si globalizare

Economia mediului Managementul deseurilor

Economie generalad Istoria

ie compor

Doctrine economice

Politici agricole si de dezvoltare rurald

Economie si politici publice

Economie si afaceri

Introducere in practica
4 i si hey

Economie si politici de

internationale

Tranzactii economice
internationale

Finante-banci Fiscalitate

monetare

Institutii si mecanisme

Analiza fina

Asigurari

Introducere in
programarea
calculatoarelor

Informatica economica

Algoritmi si structuri de date

Medii de programare si dezvoltare

Sisteme informatice integrate
(EAS/ERP)

Management Managementul firmei

umane

Managementul resurselor

Management in comert si
turism
Managementul proiectelor

Logistica

Managementul investitiilor Managementul intreprinderilor mici

si mijlocii

Statistica si previziuni Demografie Analiza datelor Previziuni economice Software statistic Modelare matematica
economice Bazele econometriei Elemente de teoria jocurilor
Alte Politologie Sociologie economica

metodologia cercetarii

stiintifice

Logica

* Limba englezd, francezd, germand, italiand sau spaniold




Statistica si Previziuni Economice

Limba de predare: Romani

Obiective

Programul de studiu are ca obiectiv pregat-
irea studentilor in domenii care au ca tinta
analiza fenomenelor economice si sociale si
previzionarea acestora. Pe langa o pregati-
re generala in teoria economica, programul
ofera si competente specifice, respectiv: cu-
legerea, prelucrarea, analiza §i interpretarea
statistica a datelor socio-economice; utiliza-
rea de softuri statistice si econometrice pent-
ru cercetdri economice si sociale; previziunea
fenomenelor socio - economice; modelarea
statistica i econometrica a fenomenelor so-
cio-economice.

Continut si structura

Curricula este conceputa astfel incat sa ofere
in primele trei semestre o pregatire generala
din domeniul economic, iar in urmatoarele
trel semestre o pregatire de specialitate. Re-
feritor la pregatirea generala, studentilor li
se oferda cunostiinte din domeniul economie,
contabilitate, marketing, management, fi-
nante, matematica si limbi straine. Din do-
meniul disciplinelor de specialitate oferim
studentilor urmatoarele: Statistica Descrip-
tivd, Statistica Inferentiald (sondaje si testari
de ipoteze), Demografie, StatisticA Actuari-
ala, Previzionarea Fenomenelor Economice

si Sociale, Econometrie, Analiza Datelor,
Teoria Jocurilor, Criptografie. Majoritatea
seminariilor de specialitate se desfasoara in
laboratoare de informatica, dotate cu softuri
de specialitate.

Competente si abilitati

in primul rand asiguram competente gene-
rale care sa permita cunoasterea, intelegerea,
analiza, modelarea si utilizarea conceptelor,
teoriilor, principiilor si a metodelor funda-
mentale de investigare sl prospectare spe-
cifice economiei de piata. In al doilea rand
asiguram competente de specialitate care sa
permita:

- cunoasterea si utilizarea de metode, tehnici
sl instrumente cantitative pentru analiza fen-
omenelor si proceselor economice si sociale;
- cunoasterea si utilizarea pachetelor de
programe statistice (SPSS, STATA, EViews,
R,SQL, Matlab etc.);

- Organizarea de sondaje statistice, prelucra-
rea, interpretarea si implementarea rezulta-
telor acestora;

- Analiza si modelarea seriilor de timp, elabo-
rarea de previziuni;

- Evaluarea si modelarea riscurilor specifice
domeniului economic.

Perspective de angajare

Indicam in continuare cateva din domeniile
sau institutiile din sectorul economic in cad-
rul carora o pregatire in domeniul statisticii
este indispensabila:

* societatile prestatoare de servicii de inves-
titii financiare;

* departamentele de analiza ale bancilor;

* departamentele de analiza si previziune
ale societatilor profilate pe studii de piata,
resurse umane si alte intreprinderi;

* firme specializate in analize de date;

* departamentele de statistica si actuariat
din societatile de asigurare;

* primarii si prefecturi; agentiile de dezvol-
tare regionala;

 centrele de cercetari demografice;

» Institutul National/Directiile judetene de
Statistica

Responsabil program
@ Prof. univ. dr Anuta BUIGA
& anuta.buiga@econ.ubbcluj.ro

“Aceastd specializare m-a
propulsat la conducerea

echipei de statistica din ca-
dul unei importante banci.
Acest domeniu este dinamic,

dar aici este frumusetea niciodata nu ne

plictisim. Recomand viitorilor studenti acest
program de studii nu doar pentru ca este de
viitor, ci pentru ca este realmente cu totul
SPEcial. "

RRICULU

Semestrul 3 (30 credite)

VASILE ANTON

Semestrul 1 (30 credite) Semestrul 2 (30 credite) Semestrul 4 (30 credite) Semestrul 5 (30 credite) Semestrul 6 (30 credite)

Microeconomie Macroeconomie C il iard istica il tiald Previziuni economice Modelare matematica

Economie europeand ici iare si i inantele i prinderii Software statistic Analiza datelor Analiza statisticd in R

Matematici aplicate in economie Bazele contabilitatii Baze de date si programe Asigurari Bazele econometriei Statistica aplicatd pentru baze mari de
Management Informatica 3 istica descriptivad Demografie Analiza seriilor cronologice si previziune date

Finante publice Bazele marketingului Etica in afaceri Gestiunea portofoliului Modelare econometricd

Fundamentele serviciilor Dreptul afacerilor Limba moderna in afaceri* Practica - Statistica Disciplind optionald 4 Elaborarea lucrdrii de licentd
Limba moderna in afaceri* Limba moderna in afaceri* IDisciplind optionald 1 Disciplind optionald 5 IDisciplind optionaléd 6

Educatie fizicd 1 Educatie fizica 2 Disciplind optionald 2 Disciplind optionald 7

Disciplinele incluse in pachetele de di
competente lingvistice suplimentare:

Semestrul 3

Competente specifice

line optionale aferente semestrelor 3-6 permit extinderea competentelor specifice ale speci

Semestrul 4

Semestrul 5

* Limba englezd, francezd, germand, italiand sau spaniold

iectorii de competente specifice altor specializari sau obtinerea unor

Semestrul 6

Statistica si previziuni
economice

Statistica economica
Cercetdri operationale

si afacerilor
Metode statistice in controlul calitatii
Elemente de teoria jocurilor

Contabilitate si informatica
de gestiune

Contabilitate manageriala

Evaluarea afacerilor
Control de gestiune

Raportari financiare
Control si audit financiar

Economia comertului,
turismului si serviciilor

Marketing in comert

Turism international
Agroturism

Economie agroalimentara si
amediului

Auditul de mediu

Dezvoltare sustenabila a afacerilor si
globalizare

Managementul deseurilor

Istoria economiei

Economie generald a 3
Doctrine economice

Deontologia comunicarii
Economie comportamentald

Jurnalism economic
Politici agricole si de dezvoltare rurald

Economie si politici publice

Economie si afaceri
internationale

in practica di icd si
economicd internationala

ie si politici de di gi

inter

Finante-banci Fiscalitate

Piete financiare

Analiza financiara

Investitii directe si finantarea lor

Informatica ] e in progi Igoritmi si structuri de date Testarea produselor soft Utilizarea internetului in afaceri
Medii de programare si dezvoltare Sisteme informatice integrate (EAS/ERP)
Management Managementul firmei Managementul resurselor umane Management in comert i turism Managementul calitatii totale
Managementul proiectelor Managementul IMM-urilor
Marketing Comportamentul consumatorului Politici de marketing Instrumente si tehnici de promovare

Competente lingvistice

Comunicare in afaceri*

Comunicare in afaceri*

Alte t ein

ia cercetarii stiinti

K Logica

Sociologie economica

* Limba englezd, francezd, germand, italiand sau spaniold




Pénziigy és bank

Képzés nyelve: Magyar

Célkitiizések

A képzés 16 célkitlizése a pénzigyl teriileten
tevékenykedd szakemberekre jellemz6 kész-
ségek fejlesztése. Célunk olyan kozgazdaszok
képzése, akik felkésztltek a vallalatok pénziigyi
menedzsmentjének, tervezésének, beruhazasi
dontéseinek, finanszirozasanak és a pénztgyi
kimutatasok értelmezésének tertletén, ugyan-
akkor atlatjak a bankok, biztositotarsasagok és
brokercégek miikodési folyamatait, valamint
kockézatelemzési és befektetési dontéseit. A
szakirany minésége biztositja a végzett hallga-
tok munkaerdépiacra valo belépését, megfelel-
ve a vallalatok névekvé szakmai elvarasainak.
Az oktatas kiilénos hangsulyt fektet a pénziigyi
ismeretek gyakorlati alkalmazasara is a szam-
példakkal és esettanulmanyokkal val6 szemlél-
tetésen keresztil.

Tartalom és struktara

A szakirany tanterve a pénziigyi folyama-
tok megértés¢hez sziikséges ismeretek alap-
jan van felépitve. Az elsé harom félévben a
hallgatok elsajatitjak az altalanos gazdasagi,
tzleti és modszertani ismereteket, melyek
segitségével érteni fogjak a gazdasidg és a
vallalatok mukodését. A negyedik félévtol
kezdédden a hallgatok a szaktantargyak se-

A szaktantargyak mellett a szakmai gyakor-
lat, valaszthat6 targyak és az idegen nyelv
orak biztositjak, hogy hallgatéink a hazai és
nemzetkozi iizleti kdrnyezetben is megalljak
a helytiket.

Készségek és kompetenciak

A képzés soran a kévetkez6 kompetencidk és
képességek kovetkezetes fejlesztésére fektet-
jiik a hangsulyt:

* Gazdasagi és pénzigyi informaciok al-
kalmazasa véllalati pénziigyi, banki és biz-
tositasi dontések megalapozasaban

* Gazdasagi egységek fejlesztési lehetdsé-
geinek és beruhazasi igényeinek felismerése,
koltségvetések Osszedllitdsa és el6rejelzése,
kockazatok becslése

» Pénzigyi és vezetdi szamviteli fogalmak
elsajatitasa, jelentésebb gazdasagi mtvele-
tek konyveléstechnikai bejegyzése, koltségek
elemzése és koltségszamitasi modszerek el-
sajatitasa, pénziigyi kimutatasok készitése és
elemzése

» Pénziigyi kockazatok azonositasa és ke-
zelése

» Vallalatok beruhazasi projektjeinek gya-
korlatba tltetése, nyomon kovetése és kiérté-
kelése

* Befektetési alapok, fedezeti alapok és

Karrierlehetéségek

A képzésrél kikeruil6 szakembereket a gazdal-
kodé szervezetek (kkv-k, bankok, tanidcsadd
és elemzd cégek, biztositok, konyvel6cégek,
brokertarsasagok, palyazatir6-cégek), tovab-
ba az éallamhaztartds intézményei (minisz-
adohivatalok
szervei) alkalmazhatjak a pénziigyi tevékeny-

tériumok, 6nkormanyzatok,
ségiik tervezésére, elemzésére és értékelésére,
a gazdalkodasi folyamatok szervezésére és
nyomon kévetésére.

Lehetséges munkakorok: kozgazdasz, pénz-
ugyl igazgatd, pénziigyl elemzd, pénziigyi
menedzser, banki szakért6, kényvels, ado-
tanacsado, banki vagy biztositasi tanacsado,
biztositasi broker és tigyintéz6, beruhazas-ér-
tékeld,
pénziigyi kontroller, auditor.

kockazatelemzs,  kockazatkezeld,

SzakiranyfelelGs
@ dr. CARDOS Ildiké Réka,
egyetemi adjunktus

& ildiko.cardos@econ.ubbcluj.ro

“Az  oktatas  szinvona-
las, sok lehetGséget nyujt
szamunkra, az okta jol
felkésziltek, a tantargyak

erdekesek eés valtozatosak. Az

gitségével a pénziigyl folyamatok megértésé-  brokertarsasagok eszkézmenedzsmentje
hez és elvégzéséhez sziikséges tudast szerzik ¢ Statisztikai és 6konometrial eszkoztar al-
meg, amely alkalmazhaté mind a vallalatok, — kalmazasa a pénziigyi kutatasok soran.
mind pedig a pénziigyi intézmények esetén.

CURRICULUM

1. Félév (32 kredit)

alapkdvet jelenté elméleti tudas mellett,

az orakon esettanulmanyok revén valos
penziigyi problémakra keresiink megol-
dast, hangsulyt fektetve a roman és angol
gazdasagi nyelvekre is.”

VONSZ EVELIN

2. Félév (32 kredit) 3. Félév (30 kredit) 4. Félév (30 kredit)

Mikrokonémia Makrodkonémia Pénziigyi szamvitel Banktechnika Pénziigyi elemzés Portf6li6 menedzsment

aris intézmé és Bankmenedzsment

Eurépa gazdasagtana Pénziigyi és biztositasi matematika Villalati pénziigy Allamhéztartas pénziigyei

és

Menedzsment Gazdasagi informatika Leiro statisztika Biztositasok rendszerek énziigyi és és kony

IKGtelezden vdlaszthatd tantdrgy 5
[KotelezGen vdlaszthatd tantdrgy 6

Szakdolgozat elkészitése

Marketing alapjai Koz6sségi pénziigyek Uzleti etika Vezetdi szamvitel Pénziigyi piacok

Bevezetés az 6konometridba
‘6telezéen vdlaszthato tantdrgy 3
‘6telezéen vdlaszthaté tantdrgy 4

Uzleti idegen nyelv* Beruhazasok értékelése és

[Kotelezben vdlaszthato tantdrgy 1

Szolgaltatasok alapjai Uzleti jog

Uzleti idegen nyelv* Uzleti idegen nyelv* finanszirozasa

Testnevelés 1 Testnevelés 2 Alkalmazott szaknyelv*

GtelezGen vdlaszthatd tantdrgy 2
Szakmai gyakorlat (Vallalati

pénziigyek vagy Banktechnika)

* Angol, francia, német, olasz és spanyol

3.F v 6. Félév
KotelezGen valaszthatd KotelezGen vélaszthato KotelezGen vélaszthato KotelezGen valaszthatd KételezGen vélaszthato KételezGen vélaszthato
tantargy 1 tantargy 2 tantargy 3 tantargy 4 tantargy 5 tantargy 6

kompetencidk

Pénziigy és bank Addzasi rend Pénziigyi menedzsment Pénziigyi viselkedéstan
Szamvitel és Pénziigyi beszamol6k Villalati teljesitmé| éré: Hi Koézintézmények szamvitele
ugyviteli/gazdalkodasi Villalatértékelés
orténet Regionalis gazdasagtan és
Gazdasagi doktrindk politikak
Vildgg
Nemzetkozi tigyletek és Nemzetkozi gazdasagi
gazdasagtan ugyletek
a it i és Programozasi nyelvek és Big data médszerek és technikdk  Ugyletek az interneten Integrélt informatikai
programozasaba adatszerkezetek kérnyezetek rendszerek (EAS/ERP)
Menedzsment Logisztika Projektmenedzsment Humaneréforras Termelésmenedzsment
Kis- és kozépvallalatok Stratégiai menedzsment menedzsment
Marketing Marketingkutatas Marketingtervezés Online marketing alapjai Business to business Pénziigyi és bankmarketing
marketing
6zi marketing alapjai
Statisztika és gazdasagi Kovetkeztetd statisztika Gazdasagi elérejelzések
elérejelzés
Nyelvi kompetenciak Uzleti kommunikacié 1 * Uzleti kommunikacié 2*
Egyéb iak ésa Gazdasagszocioldgia 21

kutatds médszertandba

& Logika /

* Angol, francia, német, olasz és spanyol




Gazdasagi informatika

Képzés nyelve: Magyar

Célkitiizések

A képzés célja olyan informatikai szakem-
berek képzése, akik alkalmasak a gazdasagi
informaciok feltarasara, gytjtésére, szami-
togépes adatfeldolgozasban és nyilvantartas-
ban val6 kozremiikodésre, az informaciok
karbantartasara, valamint az igy nyert tjabb
informaciok hasznositasara. Ennek megtele-
16en jaratosak a gazdasagtannal és informati-
kaval 6sszefiiggd ismeretek alkalmazasaban.
Munkajuk soran hatékonyan alkalmazzak e
feladatok megoldasahoz sziikséges szamitas-
technikai eszkézoket.

A hallgatok megismerkedhetnek az algorit-
mikus gondolkodassal, elsajatitjdk a prog-
ramozas alapjait, betekintést nyernek a
webprogramozasba, az adatbaziskezelésbe,
vizualis alkalmazasok készitésébe, valamint
a mesterséges intelligencia és a szamitogépes
rendszerfejlesztés modszereibe.

Tartalom és struktara

A szakirdny végzettjei képesek lesznek az
informaciés tarsadalom feltétel- és érték-
rendszerében a valds tizleti folyamatok, a
folyamatokban rejlé problémak megértésére
¢és megoldasara. Az els6 harom félévben a
hallgatok elsajatitjak az altalanos gazdasagi,
tzleti és modszertani tantargyakat, amelyek
segitségével képesek lesznek az értékterem-
t6 folyamatokat tamogat6 informatikai fel-
adatok menedzselésére. A negyedik félévtél

CURRICUL

1. Félév (32 kredit)

2. Félév (32 kredit)

Mikrodkonémia Makrogkonémia

Eurépa gazdasagtana Pénzligyi és biztositasi matematika

Menedzsment Bevezetés a szamitogépek

Marketing alapjai programozasaba
Szolgiltatasok alapjai Kozosségi pénziigyek
Uzleti idegen nyelv* Uzleti jog
Testnevelés 1 Uzleti idegen nyelv*

Testnevelés 2

a hallgatok a szaktantargyak segitségével a
jovébeli feladatok elvégzéséhez szitkséges
tudast szerezhetik meg, koztitk adatbaziske-
zelés, programozasi kérnyezetek, weblapké-
szités, rendszerfejlesztés, mesterséges intel-
ligencia, ERP rendszerek. A szaktantargyak
mellett a valaszthaté targyak biztositjak,
hogy a hallgatok képesek lesznek az infokom-
munikacios folyamatok és technolégidk alkal-
mazasara ¢s a muikoédés elvart minéségnek
megfeleld feligyeletére.

Készségek és kompetenciak

A képzés soran a kévetkez6 kompetenciak és
képességek kovetkezetes fejlesztésére fektet-
jik a hangsulyt:

* Irodai szoftverek Osszechasonlitasa, meg-
hatérozott teljesitménykritériumok szerinti
leghatékonyabb megoldas elérésének érdeké-
ben

* A programozasi nyelvek, technikak és
modszerek ismerete és hasznalata a modern
informaciés és kommunikaciés technologiak
alkalmazasaval

* A szoftverfejlesztési folyamat szakaszai-
ra vonatkoz6 kovetelmények meghatarozasa
modern technolégiak alkalmazéasaval

* A szoftverfejlesztési folyamat tevékenysé-
gének megtervezése mennyiségi, mindségi és

M

3. Félév (30 kredit) 4. Félév (30 kred

Pénziigyi szamvitel Gazdasagi adatbazisok

Vallalati pénziigyek Operdcids rendszerek
Algoritmusok és adatszerkezetek ~ Web design
Leir6 statisztika Objektumorientalt programozas
Uzleti etika Alkalmazott szaknyelv*

Uzleti idegen nyelv* Szakmai gyakorlat (P

gazdasagi hatékonysagi szempontokat kovet-
ve

e Adatbaziskezel-rendszerek, multimédi-
as eréforrasok és kliens-szerver technoldgidk
hasznélata

. UJ informatikai rendszerek megtervezé-
sére ¢s fejlesztésére vonatkozo kévetelmények
ismertetése és értelmezése

Karrierlehetéségek

A gazdasagi informatika alapképzést elvégzé
hallgat6 els6sorban a kévetkezé munkakorok
betdltésére jelentkezhet: programozé, prog-
ramozé részleg munkatarsa, programozo
asszisztens, rendszerfejlesztd, rendszerprog-
ramoz0, rendszertesztel, rendszer karban-
tart6, weblapfejleszt6, adatbazis adminiszt-
rator, adatbazis tervezd, online adatelemzd,
trade szakember.

SzakiranyfelelGs

@ dr. AVORNICULUI Mihai-Constantin,
egyetemi adjuktus

& mihai.avornicului@econ.ubbcluj.ro

valasztasnak bizonyult a
szamomra. Amellett, hogy
az itt kapott kepzés nagyon
sokoldalu

(tobb szakter

letet is érint), szélesiti a la
lehetGseget ad a diakok szamara szakmai
gyakorlat soran kiprabalni az itt tanultakat,
s igy uj technolagiakat megismerni a val-
lalatoknal.”

Haladé pi
Haladé adatbaziskezelés Mesterséges intelligencia
Informatikai rendszerek tervezése és  Ugyletek az interneten

menedzsmentje Szakdolgozat elkészitése

[KtelezGen vélaszthato tantdrgy 5
[KételezGen vélaszthato tantdrgy 6

Weblapok és portalok tervezése és

as vagy
Kotelezéen vdlaszthato tantdrgy 1

Web design)

[K6telezben vdlaszthatd tantdrgy 2

Dontéstamogaté informatikai
rendszerek

A 3.-6. féléves op

észit6 kompetenciak elsajatitasat:

* Angol, francia, német, olasz és spanyol

Gtelezéen valaszthato

KotelezGen vélaszthaté tantargy

KotelezGen valaszthaté tantargy

KételezGen valaszthatd

Ko Gen valaszthaté

6. v
KotelezGen vélaszthatd

Vallalati

tantargy 1 2 3 tantargy 4 tantargy 5 tantargy 6
Gazdasagi informatika Gazdasagi informatika Koz6s projekt Big data médszerek és Mobile business E-kereskedelmi oldalak
Grafelmélet Szoftverek biztonsaga technikak Integralt informatikai biztonsaga
Rendszerkarbantartas rendszerek (EAS/ERP) Business intelligence
ABAP a Vezet6i i acio L
Szamvitel és Vezet6i szamvitel Szamvitelben alkalmazott Pénziigyi ellendrzés és
ugyviteli/gazdalkodasi Pénziigyi beszamolok integralt rendszerek kényvvizsgélat

Atals 1

ténet

Gazdasagi doktrindk

Regiondlis gazdasagtan és
politikak

Pénziigyi piacok

Viligg
Nemzetkozi ligyletek és Nemzetkozi gazdasagi
gazdasagtan ugyletek

Pénziigy és bank Adézasi rend Biztositasok Pénziigyi elemzés Nemzetkozi pénziigyek

Beruhazds menedzsment

Sztochasztikus folyamatok és
idésorok

Menedzsment Villalatmenedzsment Kis- és kozepes vallalkozasok Stratégia menedzsment Logisztika Humaneréforras
menedzsmentje Projektmenedzsment menedzsment
Marketing Online marketing alapjai Pénziigyi és bankmarketing  Business to business marketing
Marketingtervezés Nemzetkozi marketing alapjai
Statisztika és gazdasagi Valészin(iségszamitas és Gazdasagi eldrejelzések Operaciékutatas
elérejelzés matematikai statisztika

Nyelvi kompetenciak

Uzleti kommunikacié 1*

Uzleti kommunikéci6 2*

Egyéb iak

és a

kutatas modszertandba
Logika

Gazdasagszociolégia

* Angol, francia, német, olasz és spanyol




Menedzsment
Képzés nyelve: Magyar

Célkitiizések

A menedzsment szakirany f6 célja, hogy a
végz6s hallgatok olyan vallalatvezetéi tu-
dassal legyenek felvértezve, amely lehetd-
vé teszi szamukra a valos vallalati dontési
helyzetekben val6 helytallast, beleértve a
sajat vallalkozas inditasat és vezetését. A
képzés olyan kulcsteriiletekre 6sszpontosit,
mint szolgaltato- és termeld cégek vezetési
sajatossagai, egyének és csoportok vezeté-
sének és szervezésének modszerei, aruel-
osztasi- ¢s szallitasi rendszerek felépitése
és mukodtetése, a vallalati stratégia alko-
tasanak folyamata, a kiilonboz6é piacok-
kal kapcsolatos ismeretek vagy a vallalati
tevékenységek anyagi hattérfolyamataival
kapcsolatos dontések. A gyakorlati 6rakon
a hallgatok vallalati esettanulmanyok meg-
oldasa révén készilnek fel az tzleti élet
kihivéasaira.

Tartalom és struktura

A menedzsment szakirdny tanterve a val-
lalatok vezetési és mukddtetési folyama-
tainak megfeleléen van felépitve. Az elsé
harom félévben a hallgatok azokat az
alapveté gazdasagi, tizleti és modszertani
ismereteket sajatitjak el, melyek segitségé-
vel érteni fogjak a gazdasag és a vallalatok
mukoédését. A negyedik félévtdl kezdédé-
en a hallgatdk a szaktantargyak segitségé-
vel a vallalatok vezetéséhez ¢és fejlesztésé-

CURRICULUM

1. Félév (32 kredit)

2. Félév (32 kredit)

Mikrookonémia Makrodkonémia

hez sziikséges tudast szerzik meg, ezaltal
képesek lesznek dontéseikkel a vallalatok
versenyképességének novelésé¢hez hozza-
jarulni. A szaktantargyak mellett a szak-
mai gyakorlat, a valaszthatd targyak és
az idegen nyelv 6rdk is biztositjak, hogy
hallgatéink a hazai és nemzetkdzi tzleti
kornyezetben is megalljak a helytket.

Készségek és kompetenciak
A menedzsment szakirany hallgatéi olyan
tudasra és készségekre tesznek szert, ame-
lyek segitségével kiemelked6 tizleti karriert
alapozhatnak meg vallalkozoként, valla-
latok vezet6jeként vagy tzleti tanacsado-
ként. Az elsajatitott készségek és kompe-
tenciak:

*  Avdllalatok belsé és kiilsé kdrnyezetét
alkot6 elemek beazonositasa, elemzé-
se

*  Piaci informaciok Osszegytjtése ¢és
elemzése a menedzsment dontések
megalapozasa érdekében

Vallalati stratégiak és politikak kidol-
gozasa és gyakorlatba iiltetése
Kis-, k6zepes és nagyvallalatok dénté-

seinek megalapozasa, meghozatala és
gyakorlatba tltetése

Vezetést és motivacios rendszerek ki-
alakitasa és gyakorlatba iltetése

3. Félév (30 kredit) 4. Félév (30 kredit)

Pénziigyi szamvitel Termelésmenedzsment

. Tervezési, szervezési, iranyitasi, koor-
dinalasi és ellendrzési modszerek azo-
nositasa, kivalasztasa és alkalmazasa

* A csoportvezetéssel jaro feladatok és
felel6sségek felvallalasa.

Karrierlehetoségek

A szakirany végzettjei a gyakorlati és elmé-
leti tudasuk birtokdban sajat cég alapitasa
és mukodtetése, valamint tzleti tandcsadoi
feladatok ellatasa mellett szervezéssel, veze-
téssel vagy a vallalati mikodés mas tertlete-
ivel (human eréforras, logisztika, értékesités
és vevGkapcsolat, projektvezetés) kapcsolatos
munkakérok betoltésére palyazhatnak igen
j6 eséllyel. Néhany év munkatapasztalat bir-
tokaban a menedzsment szakirany végzds
hallgatéi az egyetemen szerzett ismereteiket
vezetdi pozicibkban alkalmazhatjak.

SzakiranyfelelGs
@ dr. KEREKES Kinga, egyetemi docens
& kinga.kerekes@econ.ubbcluj.ro

“Amiota menedzsmen-

tes hallgato lettem, kinyilt
eléttem a vildg. A jo han-
gulatu orakon tanultak altal
megertek folyamatokat, amiket

addig fogyasztéként nem lathattam

at. A gyakorlatisadg, a megoldott esettanul-
manyok, a bévilé kapcsolati halo es a fo-
lyamatos kihivasok megerésitenek abban,
hogy szinvonalas vezetfkeépzében veszek
reszt.”

ELTES RITA

5. Félév (30 kredit) 6. Félév (30 kredit)

Stratégai menedzsment Humaneréforras menedzsment

Marketing alapjai Koz6sségi pénziigyek

Szolgaltatasok alapjai Uzleti jog
Uzleti idegen nyelv* Uzleti idegen nyelv*

Testnevelés 1 Testnevelés 2

Eurdpa gazdasagtana Pénziigyi és biztositasi matematika Villalati pénziigyek Kis- és kozé
AT " és progi d
Menedzsment Gazdasagi informatika Leir6 statisztika Szervezeti menedzsment

Uzleti etika Szakmai gyakorlat - Termelés- és
Uzleti idegen nyelv*

Kotelezéen vdlaszthato tantdrgy 1

szolgaltatdsmenedzsment
Alkalmazott szaknyelv*

Anyagi eréforrasok menedzsmentje
Logisztika Beruhazés menedzsment
Ertékteremtd folyamatok Vezetdi szamvitel

menedzsmentje Szakdolgozat elkészitése

[Kotelez6en vdlaszthatd tantdrgy 5
[Kotelezen vdlaszthaté tantdrgy 6

Pénziigyi menedzsment

Marketingtervezés

Gtelezéen vdlaszthato tantdrgy 4

3. Félév 4. Félév

KételezGen valaszthatd

kompetencidk

KételezGen valaszthatd

5. Félév

KételezGen valaszthatd

KotelezGen valaszthatd tantargy 4

* Angol, francia, német, olasz és spanyol

6. Félév
KételezGen valaszthatd

6. Félév
KotelezGen valaszthatd tantargy 5

tantargy 1 tantargy 2 tantargy 3 tantargy 6
Menedzsment d: 6! d: i d:
Szamvitel és Pénziigyi beszamolok Villalati teljesitménymérés Pénziigyi ellendrzés és
uigyviteli/gazdalkodasi Szamvitelben alkalmazott integralt kénywvizsgalat
rendszerek

informatika

ténet

Gazdasagi doktrinak

Regionalis gazdasagtan és politikdk

Vilagg:
Nemzetkozi tigyletek és Nemzetkozi gazdasagi
gazdasagtan ugyletek
Pénziigy és bank Addzasi rend Biztositdsok Pénziigyi piacok Banktechnika
Gazdasagi informatika Bevezetés a Algoritmusok és asi nyelvek és ko Ugyletek az interneten Integralt informatikai
szamitogépek adatszerkezetek rendszerek (EAS/ERP)
Marketing Marketingkutatas Fogyasztdi magatartas Online marketing alapjai Ertékesitésvezetés és dsztonzés Business to business
Nemzetkozi marketing alapjai marketing
Statisztika és gazdasagi Kovetkeztet§ statisztika Gazdasagi elérejelzések
el6rejelzés
Nyelvi kompetencidk Uzleti kommunikécié* Uzleti kommunikécié*
Egyéb ial ésa Gazdasagszociologia Aruismeret és mindségbiztositas
kutatds médszertanaba
Logika

* Angol, francia, német, olasz és spanyol




CURRICULUM

Marketing

Képzés nyelve: Magyar

Célkitiizések

A marketing f6 feladata a termékek és szol-
galtatasok keresletének kutatasa és kielégitése,
eszkozeivel segiti a vallalatot céljainak elérésé-
ben. A marketing szakirany célja olyan szak-
emberek képzése, akik segitik a véllalatokat
a fogyasztoik és célpiacaik azonositasiban és
megismerésében, a fogyasztoi igények alapjan
kidolgozzak a vallalat értékajanlatat, majd
eljuttatjak a termékeket és szolgaltatasokat a
fogyasztokhoz. A legkorszertibb piackutata-
si, marketingtervezési és on-line marketing
ismeretek megszerzése és a valos vallalati
projektekben val6 részvétel altal a szakirany
végzettjei sikeresen pélyazhatnak a vallalatok
allasajanlataira vagy a mesteri képzésben tor-
ténd tovabbtanulésra.

Tartalom és struktara

A szakirdny tantervét a marketing vallalati
szerepének megfeleléen épitettiik fel. Az elsé
hérom félévben a hallgatok elsajatitjak az al-
talanos gazdasagi, tzleti és modszertani tan-
targyakat, melyek segitségével érteni fogjak a
gazdasag és a vallalat mikodését, valamint a
vallalati részlegek szerepét és kolcsonhatasat.
A negyedik félévtdl kezdédéen a hallgatok a
szaktantargyak segitségével a marketing fel-
adatok elvégzéséhez sziikséges tudast szerez-
hetik meg, koztik marketingkutatas, fogyasz-

1. Félév (32 kredit) 2. Félév (32 kredit)

MikroSkonémia Makrogkonémia

Eurépa gazdasagtana Pénziigyi és biztositasi matematika

tol magatartas, aruismeret, statisztika, on-line
marketing, szolgaltatasmarketing, marketing-
tervezés, branding, kereskedelem, értékesités,
business-to-business marketing, bankmarke-
ting, nemzetkozi marketing, A szaktantargyak
mellett a szakmai gyakorlat, mas vélaszthato
targyak ¢és az idegen nyelv 6rdk is biztositjak,
hogy hallgatéink a hazai és nemzetkozi tizleti
kérnyezetben is kénnyen eligazodjanak.

Készségek és kompetenciak

A marketing szakiranyon a hallgatok elsajatit-
jak a marketing alapfogalmait, médszereit és
technikait. Megtanuljak hogyan kell relevans
adatokat gyijteni, elemezni és értelmezni a
fogyasztokrol, vallalatrol, versenytarsakrol és a
marketing kérnyezetrdl. A hallgatok elsajatit-
jak azokat a modszereket, amelyek segitségével
a piaci igényeknek megfelel6 termék- és szol-
galtatasajanlatot kidolgozzak és arazzak, meg-
tanuljdk az értékesitési modszereket és kom-
munikaciés technikakat. Megismerik azokat
az on-line eszkozoket, amelyek segitségével a
marketing folyamatok hatékonysagat névelni
lehet. Megtanuljak és gyakorlatban kiprébal-
jak a marketingtervezési modszereket. A szak-
mai kompetenciak mellett a személyes kész-
ségek is hangsalyt kapnak. A marketingben
kiemelten fontos a kreativitas és innovativitas,

3. Félév (30 kredit) 4. Félév (30 kredit)

Pénziigyi szamvitel Fogyaszt6i magatartas

Villalati pénziigyek Marketingkutatas

Menedzsment Gazdasagi informatika

Marketing alapjai Kozosségi pénziigyek
Szolgaltatasok alapjai Uzleti jog
Uzleti idegen nyelv* Uzleti idegen nyelv*

Testnevelés 1 Testnevelés 2

Leir statisztika Aruismeret és minGségbiztositds

Uzleti etika Uzleti szaknyelv*

Uzleti idegen nyelv* Szakmai (F

a csapatmunka, a kommunikacios készségek,
a felel6s munkavégzés és a folyamatos tanulds.

Karrierlehetgségek

A marketing alapképzést végzé hallgatok elhe-
lyezkedhetnek gyarto- és szolgaltatovallalatok-
nal, non-profit szervezeteknél, kereskedelmi
lancoknal, piackutat6 tigynokségeknél, on-line
aruhéazaknal, digitalis marketing szolgaltatok-
nal, reklamigynokségeknél vagy tanacsadd
vallalatoknal. Végzettjeink az alabbi mun-
kakorokre palyazhatnak: marketing részleg
munkatarsa, marketing asszisztens, kisebb
szervezetek marketing koordinatora, piackuta-
t6, fogyasztdi adatelemzd, termékmenedzser,
markamenedzser, értékesitési képviseld, trade
marketing szakember, kommunikaciés mene-
dzser, on-line marketinges, tgyfélszolgélatos,
kiemelt tgyfélmenedzser, marketing tandcs-
ado, bels6/employer marketing szakértd.

SzakiranyfelelGs
@ dr. SAPLACAN Zsuzsa,
egyetemi adjunktus

& zsuzsa.pal@econ.ubbcluj.ro

“A marketing szakirany tel-

jesitette az elvarasaimat

az itt kapott atfogo es ak-

tualis ismeretekkel, remek
kurzusokkal, gyakorlatorientalt

és a kolozsva-

ri egyetemi élet lehetGségeivel. Az on-line
marketing, marketingkutatds vagy mas
érdekes tantargyak altal olyan tudast ad,
amely a karrierem fejlesztését segiti.”

BORZASI ABA-SANDOR

szeminariumokkal

5. Félév (30 kredit)

Félév (30 kredit)

Marketingtervezés Ertékesitésvezetés és osztonzés

Szolgaltatdsmarketing Business to business marketing
Branding Pénziigyi és bankmarketing
On-line marketing alapismeretek Nemzetkozi marketing alapjai

Ertékesitési csatorndk és Huméneréforrés menedzsment

IKGtelezéen vdlaszthato tantdrgy 1 magatartds + Marketingkutatds)

IKételez6en vélaszthaté tantdrgy 2
IK6telez6en vdlaszthaté tantdrgy 3

ker Szakdolgozat elkészitése
[Kotelezen vdlaszthaté tantdrgy 4 KGtelezGen vdlaszthato tantdrgy 6
IK6telez6en vdlaszthaté tantdrgy 5

pcionalis tantargyak lehet6vé teszik interdiszciplinari:

gy egyéb kiegészité kompetenciak elsajatitasat:

* Angol, francia, német, olasz és spanyol

Interdiszciplinaris 3. Félév 4. Félév 4. Félév 5. Félév 5. Félév 6. Félév
kompetencidk Kételezen vélaszthaté Kotelez6en vélaszthaté Kotelez6en vélaszthaté Kételezen valaszthaté tantargy 4 Kotelezéen vélaszthaté Kotelez6en vélaszthaté tantargy 6
tantargy 1 tantargy 2 tantargy 3 tantargy 5

Marketing Kis- és kozé, Turizmus marketing

marketingje Non-profit szervezetek marketingje

i delmi marketing

Szamvitel és Vezetdi szamvitel Szamvitelben alkalmazott Pénziigyi ellen6rzés és
iigyviteli/gazdalkodasi Pénziigyi beszamol6k integralt Snyvvizsgal
i i Vallalati éré:

ténet

Gazdasagi doktrindk

Regionalis gazdasagtan és politikak

Vilagg
Nemzetkozi ligyletek és Nemzetkozi gazdasagi
gazdasagtan ugyletek
Pénziigy és bank Adézasi rend Biztositasok Beruhdzas menedzsment
Pénziigyi piacok
Gazdasagi informatika Bevezetés a Algoritmusok és asi nyelvek és kor Integralt informatikai rendszerek
szamitégépek adatszerkezetek (EAS/ERP)
pi asdl Web design Ugyletek az i
Menedzsment d; Kis- és kozé o] it6 Stratégiai menedzsment Logisztika
menedzsmentje menedzsment Projektmenedzsment
Statisztika és gazdasagi Bevezetés az Skonometridba
elérejelzés Gazdasagi el6rejelzések
Nyelvi kompetenciak Uzleti kommunik&cié* Uzleti kommunikécié*
Egyéb id ésa 16, Gazdasagszociolégia
kutatds médszertanaba Politolégia
Logika

* Angol, francia, német, olasz és spanyol




Unternehmensfiihrung

Unterrichtssprache: Deutsch

Ziele

Die Ziele der Spezialisierung orientieren sich
in der Richtung der Aushildung der Fachspe-
zialisten im betriebswirtschaftlichen Bereich,
die international anerkannte Kompetenzen
besitzen. Wir mochten unseren Studenten
eine wirtschaftswissenschaftliche Ausbildung
im Management und Unternehmensfithrung
ermoglichen, die eine fundierte und praxis-
nahe Lehre erfordert. Dieses Ziel versuchen
wir u.a. durch grundlegende und fundierte
Kenntnisse der Unternehmensfihrung und
der Informationstechnologie zu erreichen.

Inhalt und Struktur

Neben der Grundausbildung bietet das Stu-
dienprogramm die neuesten Aspekte des
Wissens im Bereich Management und Cont-
rolling im Unternchmen an. Der Lehrplan
ist inovativ konzipiert in dem die Studenten
eine echte professionelle Beurteilung beztig-
lich der Anwendung der Kenntnisse in ver-
schiedenen spezifischen Situationen erwer-
ben. Die Vorlesungen und Seminare werden
sowohl von einheimischen als auch von Gast-
professoren unterstiitzt. Die Kooperation mit
Universitaten aus dem deutschsprachigen
Raum, wie zum Beispiel, Univeristat Wien,
Universitat Trier, Universitit Siegen, Uni-
versitat Bern, Hochschule fiir Wirtschaft und

Umwelt Niirtingen — Geislingen, Fachhoch-
schule Schmalkalden, etc. wird nachhaltig
entwickelt. Die im Lehrplan enthaltenen Le-
hrveranstaltungen tragen dazu bei das Wis-
sensspektrum der Absolventen zu erhdhen,
vertiefen und erweitern.

Kompetenzen und Fihigkeiten
Die Absolventen des Studienprogramms
werden in der Lage sein die Datenerhebung,
-verarbeitung und -analyse im Umfeld des
Unternehmens zu erkennen. Sie erwerben
niitzliche Féhigkeiten in der Implementi-
erung von methodoligischen Vorschriften,
wirtschaftlichen Massnahmen, Politiken und
Programme; Durchfithrung von buchhalte-
rischen Arbeiten, Erstellung von wirtschaftli-
chen und finanziellen Berichte und Jahresab-
schliisse; Verwendung von wirtschaftlichen
Datenbanken und Softwareprodukte; Ers-
tellung und Management von Businessplé-
ne und bereichspezifischen Tiatigkeiten, etc.
Dartiber hinaus kénnen sie Weiterbildungs-
moglichkeiten und die effiziente Verwertung
von Ressourcen und Ausbildungstechniken
fiir die eigene Karriereentwicklung identifi-
zieren. Transversale Kompetenzen erwerben
sie durch die Identifizierung von Rollen und
Verantwortungen in einer interdisziplindren
Gruppe.

Karriereperspektiven
Die Absolventen
werden bereit sein, 6konomisches Wissen

dieser  Spezialisierung
zu besitzen, inklusive Fuhrungsfunktionen
im Unternehmen auszutiben. Wichtig ist,
dass die Studenten einen Uberblick iiber
den Ablauf im Alltag eines Unternehmens
erhalten. Fur die Studenten der Deutschen
Unterrichtslinie besteht hiufig die Méglich-
keit, bei deutschen Unternehmen in Sieben-
burgen zu arbeiten. Unsere Fakultit arbeitet
mit dem Deutschsprachigen Wirtschaftsklub
Nordtransilvanien (DWN'T) und mit zahlrei-
chen Unternehmen aus dem Deutschspra-
chigen Raum zusammen (Besipiel moglicher
Berufe: Expert Unternehmensbewertung,
Buchhalter, Qualititsbeauftragter).

Zustindige Person
@ Prof. univ. dr. Mihaela DRAGAN
& mihaela.dragan@econ.ubbcluj.ro

“lch gebe mich als sehr
zufrieden mit  meiner
Entscheidung, diesen

Bachelorstudiengang
ausgewdhlt zu

haben. Die

Facher sind sehr interessant, ausfihrlich

und gut strukturiert und haben als Zweck
den Studenten zu helfen sich an der
heutigen Wirtschaftswelt anzupassen.”

SABINA POPA

CURRICULUM

1. Semester(30 Kreditpunkte)

2. Semester (30 Kreditpunkte) 3. Semester(30 Kreditpunkte) 4. Semester(30 Kreditpunkte) 5. Semester(30 Kreditpunkte)

Mikrodkonomie Makrodkonomie Finanzbuchhaltung Internati Fi und Controlling Logistikmanagement
Europdische Wirtschaft Finanz- und Unter il ierung Betri Uihrung Projektmanagement Statistische Datenverarbeitung
Wirtschaftsmathematik i il D und Finanzmarkte Okonometrie Internationales Marketing
Management Gr der ierung Wir i i i (o] Research
Offentliche Finanzwirtschaft Wirtschaftsinformatik Deskriptive Statistik Personalmanagement Computergestiitzte Die Ausarbeitung der
Qualitat- und Leis inder Grundl des Marketing Wirtschaftsethik Fremdsprache 4* Entscheidungssysteme Bachelorarbeit

Wirtschaft Wirtschaftsrecht Fremdsprache* Praktikum Wabhlfach 3 Wahlfach 5

Fremdsprache* Fremdsprache* Wahlfach 1 (Unternehmensfiihrung) Wahlfach 4 Wahlfach 6

Sport Sport Wahlfach 2

* Englisch, Franzésisch, Italienisch, Spanisch

Die Wahlfiachernaus den Semestern 3 bis 6 erméglichen den StudierendenihreKompetenzenundKenntnissezuvertiefenbeziehungsweisezuerweitern.

3. Semester 4. Semester 5. Semester 5. Semester 6. Semester 6. Semester
Wabhlfach 1 Wahlfach 2 Wahlfach 3 Wabhlfach 4 Wahlfach 5 Wahlfach 6
Einfiihrung in das Merchandising E-Commerce und Internet Das Eur di Strategisches Management und

Wirtschaftspolitiken

wissenschaftliche Arbeiten Marketing Geschaftsstrategien

Wir i Di Entrepreneuriale Finanz - und Bankenmanagement Integrierte C systeme Netzwerkn
Unternehmenskultur (EAS - ERP)

Wirtschaftsdoktrinen Algorithmen und D: Internati F ht i Wir {{ Wir ufung Wirtschaftskommunikation*

Statistik Soziales Unternehmertum

Wirtschaftssoziologie Programmiermedien und

Softwareentwicklung

Risikomanagement

Steuerwesen Finanzberichterstattung Wirtschaftsprognosen Qualitatskontrolle im

Projektmanagement

Internetanwendungen

Einfilhrung in die Computer- Internationale Wirtschaft

Programmierung

Unternehmensverhandlung

Logik Politologie Management der KMU

Umweltmanagement

* Englisch / F osisch / Italienisch /




Accounting and Management Information

Systems
Teaching language: English

Objectives

The program aims to prepare specialists with hig-
her education in accounting and management
information systems, both the curriculum and
the syllabus being designed to develop students’
entrepreneurial spirit, and to ease their integra-
tion in the actual business environment after gra-
duation. Internship programs add value to the
program by putting to use the theoretical issues
learned throughout courses, labs and seminars,
all within the context of the economic environ-
ment. The program helps students to develop
their knowledge, abilities and skills in order to
become competent accountants, able to success-
fully face the challenges of a dynamic business
environment.

Contents and structure

The program has a curriculum that covers
topics focusing on accounting and manage-
ment information systems, structured so as to
develop students’ abilities to apply accounting
regulations for various types of organizations,
to measure performance and assess organi-
zations’ competitive positions, as well as to
contribute to the development of financial-ac-
counting and fiscal strategies and policies wit-
hin companies. The curriculum also provides
students with competencies related to carrying
out economic analyses, syntheses, forecasts and

C

RRICUL

2nd Semester (30 credits)

1st Semester (30 credits)

Microeconomics Macroeconomics
European Economics

ics Applied to

Basic A
Management IT for Business
Public Finance Basic Marketing
Fundamentals of Services Business Law
Modern Language Applied to Modern Language Applied to
Business* Business*

Physical Education 1 Physical Education 2

Financial and Actuarial Mathematics

evaluations, handling financial-accounting and
management information systems, developing
and analyzing financial statements and other fi-
nancial reports with the purpose of supporting
the decision-making process, as well as unders-
tanding and undertaking the profession’s Code
of Ethics and Conduct.

Career perspectives

The program prepares students to become pro-
fessional accountants. It covers theoretical and
conceptual accounting matters and teaches them
the accounting skills necessary to make them
employable in a variety of settings. Thus, after
graduation, students can aim for positions within
private and listed companies, public institutions
and non-profit organizations. Potential jobs may
include: certified accountant, financial auditor,
assessor, fiscal consultant, certified financial ana-
lyst, internal auditor, cost-price analyst, manage-
ment controller; budget consultant, accounting
inspector; credit administrator, banking officer,
censor, liquidator, financial guard commissar, fi-
nancial-banking counselor, financial-accounting
specialist, counselor in economic management,
databases administrator, I'T consultant in finan-
cial reporting, programmer analyst etc. Moreo-
ver, the program provides the starting point for
students’ accession to professional bodies in the

M

area such as those representing accountants, au-
ditors and assessors.

International perspectives
Graduates have the opportunity to obtain the
Chartered Institute of Management Accoun-
tants (CIMA) certification for professionals in ac-
counting and finance, within the UBB-FSEGA —
CIMA program. Obtaining a certification from
CIMA offers graduates the opportunity to enjoy
a much better job, companies that employ eco-
nomists holding CIMA certification usually be-
ing multinational companies. Moreover, students
enrolled in the program can study one semester
at prestigious universities outside Romania, wit-
hin the framework of UBB-FSEGASs various
Erasmus inter-institutional agreements, or other
inter-institutional agreements allowing students
exchange, or international internship programs
for students.

Contact
@ Assoc. prof. Cristina $TEFANESCU, PhD
& cristina.palfi@econ.ubbcluj.ro

“I have chosen this study
program and | don't regret

it. The quality of education

is high and this way | also

get to practice English all the
time in class. The job opportu-

nities upon graduation are better than in
other fields, either in a company or as a fre-
elancer. Nowadays almost everyone speaks
English, but not everyone knows economic
terms, which are not taught in high school.

LARISA ALBU, ROMANIA

3rd Semester (30 credits) 4th Semester (30 credits)

Corporate Finance Financial Accounting Il

Databases and Programs Applied Accounting
Descriptive Statistics Financial Control
Business Ethics Financial Reporting
Modern Language Applied Internship- Financial Accounting

to Business*

[Elective Course 1

Applied Specialized Language*

lective Course 2

5th Semester (30 credits)

Controlling Financial Auditing

Business Valuation Development of Management

Advanced Accounting Information Systems

A ing for Credit Instituti A for Public

Financial Analysis Ethics, Accounting and Tax Expertise

[Elective Course 3 Elaboration of Graduation Thesis
[Elective Course 4 [Elective Course 5
[Elective Course 6

3rd Semester

The courses included in the elective courses packages in semesters 3 to 6 allow students to acquire more of their program’s specific skills, to acquire skills specific to other study prog

4th Semester 5th Semester

* French, German, Italian, or Spanish

rams, or to improve their language skills:

6th Semester

Specific Skills
(B Elective Course 1 Elective Course 2 Elective Course 3 &4 Elective Course 5 &6
Accounting and Accounting in Agriculture and i Al for Non-banking Financial
Management Protection Institutions
Systems Al ing for A: and F dati Ci 1 A Systems

Commerce, Tourism and
Services Economics

International Tourism Commerce Marketing

Agrotourism

Agrifood and
Environmental Economics

Waste Management

General Economics Economic History

Economic Doctrines

Behavioral Economics

Agricultural and Rural Development Policies

International Business
and Economics

Introduction to International Economic and
Diplomatic Practice

Economics and Regional

Development Policies International Economic Transactions

Finance and Banking Taxation

Financial Markets

Public Budget and Treasury

Insurance and Social Security

Banking International Finance
Business C juction to C Algorithms and Data Structures P and Devel Information Systems
Science Integrated Information Systems (EAS/ERP) Internet for Business
Management Corporate Management Human Resource Management Project Management Total Quality Management
Small and Medium-Sized Enterprises Management
Marketing Consumer Behavior Marketing Policies Promotion Tools and Techniques

Statistics and Economic
Forecasting

Basic Econometrics
Economic Forecasting
[o] ional Research

Mathematical Modeling
Inferential Statistics

Elements of Games Theory

Language Skills

Business Communication*

Business Communication*

K Other Skills

Logics

Introduction to Scientific Research Methodology

Politology Economic Sociology

* French, German, Italian, or Spanish



International Business

and Economics
Teaching language: English

Objectives

The main objectives of the program are to
prepare specialists for the economy of the
future, and to develop general and profes-
sional competences needed for the inter-
national labor market, in both emerging
and developed economies, for private and
public sectors. The program is designed
so as to develop students’ entrepreneurial
spirit, communication skills and team work
abilities, as well as to provide them with
the academic and business competences
required for any international business en-
deavor.

Contents and structure

The program offers students an up-to-da-
te curriculum, similar to those offered by
top universities in Europe (such as Uni-
versity of Wien, Freie Universitat Berlin,
Hull University, University of Maastricht,
Nottingham Trent University, Bocconi
University and others). Topics like mic-
roeconomics, macroeconomics, European
economics, comparative economic po-
licies, international trade, international
investments, multinational corporations,
economics and regional development po-
licies, and economic diplomacy represent

CURRICULU

1st Semester (30 credits)

2nd Semester (30 cre

Microeconomics Macroeconomics
European Economics

Mathematics Applied to Economics Basic Accounting
Management IT for Business
Public Finance Basic Marketing
Fundamentals of Services Business Law
Modern Language Applied to Modern Language Applied to
Business* Business*

Physical Education 1 Physical Education 2

Financial and Actuarial Mathematics

the core of the program. The program
focuses on students’ acquiring appropriate
knowledge, analytical skills, as well prac-
tical professional experience, internships
being available at important international
companies such as Bombardier, Emerson,
Endava, Office Depot, Evozon and many
others, under the guidance of academic
and professional advisers.

Career perspectives

Considering the specific competences ob-
tained within this program, supported by
the best academic team in the region, the
career opportunities of future graduates
are various and attractive, both at national
and international level. Potential jobs that
are targeted by this program include: busi-
ness consultant, economist in internatio-
nal trade, expert in investments, customs
official, diplomacy consultant, commercial
representative, research assistant in inter-
national trade, business analyst, customer
care assistant, European business consul-
tant and others.

International perspectives

Graduates’ acquired skills and abilities
allow them to pursue successful interna-

M

3rd Semester (30 credits) 4th Semester (30 credits)

tional careers, as well as to continue their
studies within a master program, either
at UBB-FSEGA, or in other European
universities. Moreover, students enrolled
in the program can study one semester
at prestigious universities outside Roma-
nia, within the framework of UBB-FSE-
GA’s various Erasmus inter-institutional
agreements, or other inter-institutional
agreements allowing students exchange,
or international internship programs for
students.

Contact
@ Assoc. prof. Octavian JULA, PhD
& octavian.jula@econ.ubbcluj.ro

“| arrived at the English
line, International Busi-
ness and Economics of the
Babes-Bolyai University, Fa-

culty of Economics and Business Admi-
nistration with high hopes, and | am glad
to be able to say that my expectations
were not only met but beyond exceeded
again and again. One of the strongest
points has to be the constant, perso-
nal involvement of all the professors in
our pursuit of combining the theoreti-
cal facts with the skills necessary to use

them effectively”

MIHAI MANIC, ROMANIA

5th Semester (30 credits) 6th Semester (30 credits)

Financial Accounting International ic Tr

Corporate Finance International Economics

D and Progi C D I

Descriptive Statistics International Management

Business Ethics Applied Specialized Language*

and i Funding International Investments

Comparative Economic Policies Trade Policy Issues

Economics and Regional Multinational Corporations

Development Policies Business Communication 2*

Modern L Applied
to Business* [Elective Course 2
Elective Course 1 [Elective Course 3

Global y hani laboration of ion Thesis
iness C ication 1*

4th Semester
Elective Course 3

* French, German, Italian, or Spanish

6th Semester 6th Semester

Elective Course 6

Services Economics

International Business and Introduction to Legal F of i and Protocol in Economics and

Economics International Economic International Transactions International Business Geopolitics
and Di ic Practice

Accounting and Management Financial Reporting Advanced A Financial Control and

Management Information Accounting Controlling Audit

Systems

Commerce, Tourism and International Tourism Commerce Marketing Agrotourism

Agrifood and
Environmental Economics

Waste Management

General i ic History Behavioral Economics Agricultural and Rural Local Strategic Planning Urban Economics and
Doctrines ial Organizati Development Policies Real Estate Market
Theory
Finance and Banking Taxation International Finance International Insurance Financial Management Financial Analysis Financial Markets
Business C Science ion to C Algorithms and Data Programming and Management
Programming Structures Development Environments Information Systems

Management Corporate Management Strategic it Project Human Resource Small and Medium-Sized
Management in Commerce Management Enterprises Management
and Tourism

Marketing Consumer Behavior Marketing Policies Promotion Tools and

Techniques
Statistics and Economic Inferential Statistics Demography Basic ! of Games
Forecasting Theory

Other Skills Introduction to Scientific

Research Methodology

Politology

Economic Sociology

Logics
S




Finance and Banking
Teaching language: English

Objectives
The main objective of the prog-
ram is to develop  specific  skills

and competencies for financial professionals,
being designed so as to combine theoretical
knowledge with practical proficiency in finan-
ce, considering the current global development
and the challenges to which economies are
subjected. The program is focused on devel-
oping students’ professional competencies in
the financial area of expertise such as: applying
knowledge, methods, techniques, and instru-
ments in order to perform financial operations
and transactions; preparing investment pro-
jects, evaluating investment projects, drafting
mvestment budgets; forecasting incomes and
expenses at corporative level; identifying and
managing risks specific to financial, banking
and insurance activities; trading and managing
mutual funds, private equity funds, hedge funds
and derivative instruments.

Contents and structure

The structure of the program is designed so as
to transform a high-school graduate into a pro-
fessional during three years of intensive study.
In order to guarantee graduates’ insertion in
the labor market, the program responds to the
increasing expectancies of financial, banking
and insurance activities, expectancies which
are amplified by the need to respect Europe-
an organizing and functioning principles. The

C

RRICUL

1st Semester (30 credits)

2nd Semester (30 credits)

Microeconomics Macroeconomics
European Economics

ics Applied to Basic A

Management IT for Business

Public Finance Basic Marketing
Fundamentals of Services Business Law
Modern Language Applied to Modern Language Applied to
Business* Business*

Physical Education 1 Physical Education 2

M

Financial and Actuarial Mathematics

program has a curriculum that covers topics
focusing on acquiring strong knowledge in the
field of financial management and planning of
corporations, banks and insurance societies, as
well as on developing abilities that would allow
the graduates to act competently within econo-
mic entities, ranging from the management of
one’s own business to different financial profes-
sions in specialized institutions. The financial
core curriculum is complemented by optional
courses for adjacent economic domains such as
accountancy, management, marketing, infor-
matics, statistics and econometrics.

Career perspectives

Graduates are prepared to activate in financial
institutions and companies, being able to work
at different levels in corporations, insurance
companies, banks, fiscal administrations, broke-
rage companies. Due to the continuous growth
of financial markets the demand for profes-
sionals in this area increases day by day. The
financial, banking and msurance sector offers
countless hiring opportunities and the skills
acquired within this study program qualify its
graduates and potential specialists in the field.
Potential jobs may include: economust, financial
manager, financial analyst, assistant analyst,
banking expert, financial researcher, broker, fi-
nancial accountant, actuary, fiscal and banking
counselor, insurance inspector, investment ana-
lyst, risk control specialist, risk administrator,

3rd Semester (30 credits) 4th Semester (31

Financial Accounting Banking
Corporate Finance

Databases and Programs Financial Markets
Descriptive Statistics Insurance
Business Ethics Financing Direct Investments
Modern Language Applied Applied Specialized Language*
to Business*

[Elective Course 1

Internship — Insurance, Corporate

Finance, Banking

Elective Course 2

Monetary Institutions and Mechanisms

insurance system specialist, research assistant
in finance and banking, product manager etc.

International perspectives
Students acquire knowledge and competences
that allow them to pursue successful interna-
tional careers in finance, insurance or banking,
the program’s curricula being adapted to the
exigency of prestigious universities abroad,
responding to international standards, and
providing a high quality learning experience.
Moreover, students enrolled in the program
can study one semester at prestigious univers-
ities outside Romania, within the framework
of UBB-FSEGA’ various Erasmus inter-insti-
tutional agreements, or other inter-institutional
agreements allowing students exchange, or in-
ternational internship programs for students.

Contact
@ Assoc. prof. Angela-Maria FILIP, PhD
& angela.filip@econ.ubbcluj.ro

“| consider that the speci-
alization of Finance and
Banking, English Line offers
a great opportunity to stu-
dents who are passionate
about finance and want to pur-

-
1

sue a career in this domain. | found

the courses extremely useful in
acquiring the knowledge about finan-

cial concepts and developing the necessary
skills which allow putting into practice the
theoretical insights. ”

DANIELA CHILARI, ROMANIA

5th Semester (30 cre 6th Semester (31 s)

Financial Analysis

Portfolio Management

Public Budget and Treasury Behavioral Finance

ial ing for Public

Fundamentals of Econometrics International Finance

Elective Course 3 Elaboration of Graduation Thesis
Elective Course 4 [Elective Course 6
Elective Course 5 [Elective Course 7

3rd Semester
Elective Course 1

Specific Skills

The courses included in the elective courses packages in semesters 3 to 6 allow students to acquire more of their program’s sp

4th Semester
Elective Course 2

5th Semester
Elective Course 3

Sth Semester
Elective Course 4

ecific skills, to acquire skills specific to other study programs, or to improve their language skills:

Sth Semester
Elective Course 5

* French, German, Italian, or Spanish

6th Semester
Elective Course 7

6th Semester
Elective Course 6

Finance and Banking Taxation Public Debt Inflation, Deflation and C and Social Security Prices and Competition
Monetary Systems
Accounting and Management Business Valuation Controlling Accounting for Credit Applied Accounting Financial Control and Audit
Management Information Accounting Institutions
Systems
Commerce, Tourism and Agrotourism Commerce Marketing International Tourism
Services Economics
Agrifood and Waste Management
Environmental Economics
General Economics Economic History Agri and Rural
Economic Doctrines Development Policies
International Business and Introduction to Economics and Regional International Economic
Economics i D Policies Transactions
and Di ic Practice
Business Computer Science  Introduction to Computer Algorithms and Data Programming and Management Information Internet for Business
Programming Structures Development Systems
Management Corporate Management Human Resource Project Strategic Small and Medium-Sized
Management Enterprises Management
Marketing Marketing Research Marketing Policies Consumer Behavior Promotion Tools and Techniques
Financial and Banking
Marketing
Statistics and Economic Inferential Statistics Elements of Games Theory
Forecasting Demography
Language Skills Business Business Communication*
@ =
Other Skills Introduction to Scientific Politology Economic Sociology
Research Methodology
K Logics

* French, German, Italian, or Spanish



Management
Teaching language: English

Objectives

The program offers students various oppor-
tunities for developing skills in different areas
of activities relevant to the contemporary
business environment. It provides both a
theoretical and a practical approach to the
main business concepts for successful and
effective management, familiarizing students
with state-of-the-art concepts, methods and
techniques from the management field. Stu-
dents have the chance to develop essential
abilities and competencies in managing the
challenges faced by companies in the 21st
century. Students can develop both general
and specific competencies which give them
the opportunity to perform in both manage-
rial and non-managerial positions. The Ma-
nagement program is developed according
to the main European and North American
standards; consequently a graduate may ea-
sily continue studies in any national or inter-
national university.

Contents and structure

Considering its structure, the role of the prog-
ram is threefold. Firstly, it includes a gene-
ral approach of the economic environment
through basic courses, secondly it brings an
introductory perspective to management, and
thirdly it details some very specific manage-
ment subjects presenting various and impor-
tant aspects of operations within companies.

C

RRICUL

2nd Semester (30 credits)

1st Semester (30 credits)

Microeconomics Macroeconomics
European Economics

Mathematics Applied to Economics Basic Accounting
Management IT for Business
Public Finance Basic Marketing
Fundamentals of Services Business Law
Modern Language Applied to Modern Language Applied to
Business* Business*

Physical Education 1 Physical Education 2

Financial and Actuarial Mathematics

The first three semesters offer a broad and
general perspective over the business princip-
les and provide orientation for the last three,
dedicated mainly to management topics. The
last three semesters include various manage-
ment courses, all related to different relevant
business activities. They offer a more specific
approach to management and develop com-
petencies to plan, organize, lead, and control
management activities in various economic
sectors.

Career perspectives

The program includes a mandatory inter-
nship program which helps students develop
a practical view over the business environ-
ment, the internship being flexible, while
foreign companies based abroad can also be
chosen for the internship, if required. The
graduates are trained to perform in various
jobs, in both managerial and non-managerial
positions, in manufacturing or service com-
panies or in public institutions. The program
provides students with competencies and abi-
lities needed to succeed on the labor market,
possible jobs including: economist, manage-
ment consultant, project manager, human
resource manager, operations manager, qu-
ality manager, economic researcher in ma-
nagement, bank manager, logistics planner,
customer service representative etc.

M

International perspectives
International perspectives are enhanced by the
similarities with other curricula in universities
around the world in the field of management.
Thus, graduates have different opportunities to
continue the studies, in management or in other
business area. The program gives students op-
portunities to interact with people from different
cultures and to develop better understanding of
the global business environment. Also, there is a
large number of Erasmus and other exchange
programs available, creating opportunities for
studying abroad. The length is usually one se-
mester, but there are different choices based on
various agreements between UBB-FSEGA and
partner universities (including the possibility to
obtain a joint degree). Moreover, professors from
abroad are frequently invited to give lectures for
the program’s students.

Contact
@ Assoc. prof. Roxana STEGEREAN, PhD
& roxana.stegerean@econ.ubbcluj.ro

“| made a decision to study
overseas and | think | chose

the right university. FSEGA

gave me the opportunity to
reach worldwide cases and
learning tools through amazing

professors. Teaming up international and
domestic students is one of the biggest
advantages. The Management program pro-
vides high level education, which gives us a
chance to be competitive on the market.”

TAMAR KERESELIDZE, GEORGIA

3rd Semester (30 credits) 4th Semester (30 cre

Financial Accounting Production Management

Corporate Finance Comparative Management

5th Semester (30 credits) 6th Semester (30 credits)

Datab and Progra
Descriptive Statistics Services Management
Business Ethics (¢ tudy and Quality

Modern Language Applied Internship - Production and Services

to Business*

[Elective Course 1

Management
Applied Specialized Language*

[Elective Course 2

Strategic Management
Labor Management
Logistics

Marketing Policies

Operations Management

Human Resource Management
Purchasing Management

Total Quality Management
Small and Medium-Sized

Enterprises Management

[Elective Course 3 Elaboration of Graduation Thesis
[Elective Course 4 [Elective Course 5
[Elective Course 6

3rd Semester 4th Semester

5th Semester 5th Semester

* French, German, Italian, or Spanish

The courses included in the elective courses packages in semesters 3 to 6 allow students to acquire more of their program’s specific skills, to acquire skills specific to other study programs, or to improve their language skills:

6th Semester 6th Semester

Environment:

i Elective Course 1 Elective Course 2 Elective Course 3 Elective Course 4 Elective Course 5 Elective Course 6
Management Corporate International Shipping Project in Ce and Tourism Human Behavior in Organizations

Management International Management Business Simulation Managerial Training Methods

Career Management Public Services Management
Non-Profit Organizati i in Tourism

Accounting and Management Accounting Controlling Business Valuation Financial Reporting Financial Control and
Management Information Audit
Systems
Commerce, Tourism and Agrotourism Commerce Marketing International Tourism
Services Economics
Agrifood and Environmental Communication Environmental Management
Environmental Economics Waste Management
General i ic History Agricultural and Rural

Economic Doctrines Development Policies
International Business and ion to and Regional International Economic
Economics ic and Di Devel Policies Transactions

Practice

Finance and Banking Taxation Insurance Financing Direct Investments Financial Markets
Business Computer Science ion to and Data Programming and Management Information

Computer Structures Development Systems

Marketing

Consumer Behavior

Services Marketing

Promotion Tools and
Techniques

Merchandising

Statistics and Economic

Inferential Statistics ic F

Basic ics

Elements of Games Theory Econometric Modelling

Scientific Research
Methodology

K Logics

Forecasting Demography
Language Skills Business Communication* Business Communication*
Other Skills Introduction to Politology Economic Sociology

* French, German, Italian, or Spanish



Comptabilite et Informatique de Gestion

Langue d’enseignement: Francais

Objectives

La filiere francaise a été créée conformément
au programme multiculturel de I'Universi-
té Babes-Bolyai et répond aux attentes de la
société roumaine, qui fait partie de I'Union
Européenne. Cette filiere offre aux étudiants
la possibilité de se spécialiser dans un doma-
ine applicatif des sciences économiques, la
Comptabilité (et informatique) de gestion de
sorte que, a la fin des trois années d’études, ils
pourront facilement trouver un emploi dans
une entreprise d’orientation frangaise, méme
plus — ils seront convoités par les employeurs
de Tespace francophone. Ces objectives sont
soutenus par les partenariats avec d’impor-
tantes universités et institutions francophones,
aussi que les intervenants externes de la sphere
professionnelle et académique.

Contenu et structure

Le curriculum du programme répond aux
exigences des bourses dans Iespace fran-
cophone, des programmes de master en
sciences de gestion/recherche, et des sta-
ges dans les institutions et les entreprises
francophones partenaires. Les disciplines
fondamentales et de spécialité, les discip-
lines a choisir et les disciplines facultatives
proposées, visent ’achévement du raison-

des théories et des normes professionnelles,
tout comme les simulations pratiques en
comptabilité et informatique, qui assurent
Pexpertise technique, les étudiants ont la
possibilité d’acquérir des connaissances so-
lides de langue frangaise grace aux cours
de spécialité, mais aussi d’améliorer le
niveau d’une autre langue moderne (ang-
lais, allemand, italien, espagnol). Suivez

https://econ.ubbcluj.ro/fr/ Ei=E
T B
e

Grace au des discip-
lines  prévues et aux  méthodes
d’évaluation de la performance des étudi-
ants, le programme assure 'acquisition de
compétences professionnelles et transvers-
ales nominalisés par le Cadre Européen des
Qualifications (EQF). La relevance du prog-
ramme s’avere de méme par rapport aux oc-
cupations nationales, européennes et interna-
tionales spécifiques au domaine. En terme de
compétences professionnelles (par exemple
le traitement des données pour dresser des
états financiers ou l'utilisation de ressources
informatiques), les stages/ internship et les
évenements qui réunissent les étudiants et les
professeurs de la filicre avec les entreprises
et institutions francophones installées dans
la région, ont un apport considérable. En

Compétences et aptitudes
contenu

évoquer aussi les activités de I’association des
étudiants de la filiere francaise (AELF).

Perspectives d’emploi

Les professeurs du programme et les ex-étu-
diants ont créé des associations dans le mi-
lieu universitaires et le milieu des affaires. Les
contacts, les accords et les présentations pour
des offres d’embauche/de stage ou autres
forme de collaborations avec les sociétés, sou-
tiennent les étudiants a matérialiser leurs étu-
des. Les débouchés sur le marché spécifique
visent des métiers comme: cadre opération-
nel ou supérieur en comptabilité, contrdle,
finances; expert-comptable, commissaire aux
comptes, auditeur financier; responsable du
service comptable, contrdle de gestion, cont-
role interne (dans le cadre d’une entreprise
ou dans un cabinet individuel qui exerce une
profession libérale).

Responsable du programme
@ Prof. univ. dr. Adela DEACONU
& adela.deaconu@econ.ubbcluj.ro

“L’interactivité des cours
de cette filiere, tout com-
me la participation a des
programmes Europeens, le
caractére pratique des travaux

dirigés, le support des professeurs et les

partenariats de l'université ont contribué a
la réalisation de mon projet professionnel.”

ANCA-GABRIELA GAVRILA
CONSULTANTE EN REGULATORY ADVISORY CHEZ KPMG
LUXEMBOURG

nement économique en général et profes-  termes de compétences transversales, il faut

sionnel en particulier. A coté la maitrise

RRICU

Le 3éme semestre (30 crédits)

Le 4éme semestre (30 crédits) Le 5éme semestre (30 crédits) Le 6éme semestre (30 crédits)

Le 1* semestre (30 crédits)

Le 2éme semestre (30 crédits)

Microéconomie Macroéconomie Comptabilité financiére Comptabilité de gestion Contréle de gestion Audit financier

Economie européenne Mathématiques financiéres et Finances de I'entreprise Comptabilité financiere Il Evaluation des affaires Projection des systemes

a i Bases de données et Comptabilité appliquée C ilité app infor de gestion
économie Les fondements de la comptabilité programmes Contréle financier C ilité des instituti de C ilité des il
Management Informatique économique Statistique descriptive Rapports financiers crédit publiques

L’éthique des affaires Stage de pratique en comptabilité Analyse financiére Ethique, expertise en

Disciplines & choisir 3
Disciplines a choisir 4

Finances publiques Les fondements du marketing

Droit des affaires Langues

Les fondements des services comptabilité et fiscalité

aux affaires*

Disciplines a choisir 1

Langage spécialisé appliqué *

Disciplines a choisir 2

Préparation du mémoire
Disciplines a choisir 5
Disciplines a choisir 6

* Anglais, Allemand, Italien o Espagnol

Langues modernes appliquées Langues modernes appliquées aux

aux affaires* affaires*

Education physique 1 Education physique 2

lines optionnelles afférentes aux 3& 6&me semestres permettent I'extension des compétences spécifiques au programme d’études, le suivi des trajectoires des compétences spécifiques aux autres programmes

d’études ou I'obtention des compétences linguistiques supplémentaires:

Le 5éme semestre
plines a choisir 3 & 4

Le 4éme semestre
Disciplines a choisir 2

me semestre
plines a choisir 5 & 6

Le 3éme semestre
Disciplines a cho

Compétences spécifiques

Comptabilité et Comptabilité pour I'agriculture et la C ilité pour les institutions fi iéres non
Informatique de Gestion protection de I'environnement bancaires
C ilité pour les iati et Systéemes comptables comparés

Economie du Commerce, Tourisme international Marketing pour le commerce Agrotourisme

Tourisme et Services

Economie générale Histoire économique

Doctrines économiques

Politiques de développement agricole et rural

de dével T inter

Economie et Affaires e et
Internationales régional

Marchés financiers
Technique bancaire

Finances et Banques Fiscalité Budget et trésorerie publique Assurance et protection sociale

Finances internationales

de p etde Informatique de gestion

L'utilisation de I'Internet pour les affaires

développement

Algorithmes et structures de d
Systémes informatiques intégrés (EAS/ERP)

a la progr
informatique

Management Gestion d'entreprise Gestion des ressources humaines Gestion des projets Gestion de la qualité totale
Gestion des petites et moyennes entreprises
Marketing Le comportement du consommateur Politiques de marketing Outils et techniques de promotion

Les fondaments de I'économétrie Eléments de la théorie des jeux

Prévisions économiques

Statistique et Prévisions
Economiques

Statistiques inferentieles

Compétences Communication pour les affaires* Communication pour les affaires*
linguistiques
30 Autres compétences Introduction a la ie de la Sociologie économique
scientifique
K Logiques /

* Anglais, Allemand, Italien ol Espagnol



Contabilitate si Informatica de Gestiune

(Sighetu Marmatiei)

Limba de predare: Romana

Obiective

Programul de studii are ca obiectiv pregati-
rea absolventilor in domeniul contabilitatii si
informaticii de gestiune. Prin acest program
de studit se asigura pregatirea necesara obti-
nerii cunostintelor si aptitudinilor pentru un
economist-contabil competent inclusiv prin
pregatirea necesara accesului la profesiile li-
berale de: expert contabil, auditor financiar
si evaluator. Planul de invatdmant si prog-
ramele analitice sunt astfel concepute incat
sa dezvolte studentilor un spirit de antrepren-
oriat care sa-1 calauzeasca in activitatea lor
dupa terminarea studiilor. Stagiul de practica
aduce un plus de valoare reusind sa imbine
clementele teoretice Insusite la cursuri, labo-
ratoare si seminare cu exigentele mediului
economic in care absolventii vor profesa.

Continut si structura

Pe langa pregatirea de bazd inerenta profe-
siel de economist, aceasta specializare ofera
studentilor familiarizarea cu cele mai noi si
avansate aspecte ale cunoasterii in domeniul
contabilitatii. Curricula este conceputa pent-
ru a dezvolta absolventilor un rationament
profesional autentic necesar in aplicarea
reglementarilor contabile privind: gestio-
narea diferitelor situatii specifice entitatilor;
evaluarea performantei si pozitiei financiare;

C

RRICUL

Semestrul 1 (30 credite) Semestrul 2 (30 credite)

Microeconomie Macroeconomie
Economie europeana

Matematici aplicate in economie Bazele contabilitatii

realizarea de strategii sau politici contabile st
fiscale. Disciplinele din planul de invatamant
contribuie la cresterea spectrului de activitate
al absolventilor. Cursurile sunt sustinute de
cadre didactice la nivel local, cat si de cadre
didactice din Cluj-Napoca. Salile de curs st
laboratoarele sunt dotate cu aparatura mo-
derna. Sistemul de videoconferinta face ca
distantele sa dispara, conexiunea realizan-
du-se in permanenta in timp real.

Competente si abilitati

Absolventii programului de studii vor putea
sa identifice st sa inregistreze operatiuni eco-
nomice in contabilitatea entitatii prin utiliza-
rea resurselor informatice in domeniul finan-
ciar-contabil. Vor dobéndi abilitati utile in
prelucrarea informatiilor pentru intocmirea
de rapoarte financiar-contabile si/sau fiscale;
reusind sa determine si sd interpreteze indi-
catorii economico-financiari. Un alt set de
competente vizeaza derularea operatiunilor
specifice controlului financiar-contabil, res-
pectiv a auditului intern si auditului financi-
ar. La nivel de competente transversale ei vor
putea identifica rolurile si responsabilitatile
intr-o echipa si aplica tehnici de relationare
sl munca eficienta. in plus, ei vor putea iden-
tifica oportunitatile de formare continua st
valorificare eficienta a resurselor si tehnicilor

M

Semestrul 3 (30 credite) Semestrul 4 (30 credite)

Semestrul 5 (30 credite)

de invdtare pentru propria dezvoltare pro-
fesionala.

Perspective de angajare
Absolventii acestui program vor fi pregatiti sa
ocupe functii intr-o varietate de entitati (com-
panii multinationale si nationale, firme de
audit, consultanta si evaluare, institutii pub-
lice), unde pot viza ocupatii ca: economist,
director economic, auditor intern, controlor
de gestiune, consultant in informatica. De
asemenea, absolventii pot opta pentru pro-
fesii liberale: expert contabil, evaluator, audi-
tor financiar. La nivel local, in ”Maramuresul
istoric”, cererea de specialisti in domeniu este
in crestere, absolventii CIG Sighet avand ast-
fel multe oportunitati ca absolventi ai Uni-
versitatii Babes-Bolyai.

Responsabil program
@ Conf. univ. dr. Sorin Adrian ACHIM
& sorin.achim@econ.ubbcluj.ro

“ Dupa parcurgerea celor
trei ani de studii, afirm cu
sinceritate ca sunt pe de-
plin multumita ca am ales
CIG-Sighet, ca am avut par-

te de atatea oportunitati. M-au

motivat in permanenta cadrele didactice
foarte bine pregatite, conditiile deosebite
de studiu si de cazare si nu in ultimul rand
bursa de merit, recompensa primita pentru
eforturile depuse.”

GABRIELA HUZA

Semestrul 6 (30 credite)

Matematici financiare si actuariale

Contabilitate financiara
Finantele intreprinderii

Baze de date si programe

Management

Finante publice Bazele marketingului
Fundamentele serviciilor Dreptul afacerilor
Limba moderna in afaceri* Limba moderna in afaceri*

Educatie fizica 1 Educatie fizica 2

icd descriptiva
Etica in afaceri
Limba moderna in afaceri*

Disciplind optionald 1

Contabilitate manageriald
Contabilitate financiara Il
Contabilitate aplicata

Control financiar

Raportari financiare

Practicd - contabilitate financiard

Limbaj specializat aplicat*

Control de gestiune

Evaluarea afacerilor

Contabilitatea institutiilor de credit

Analiza financiara
Disciplind optionald 3
Disciplind optionald 4

Disciplind optionald 2

Contabilitate aprofundata

Audit financiar

Proiectarea sistemelor informatice de
gestiune

Contabilitatea institutiilor publice

Eticd, expertiza contabila si fiscala
Elaborarea lucrarii de licenta

limentare:

Semestrul 3
Disciplina optionala 1

Disciplinele incluse in pachetele de discipline optionale aferente semestrelor 3-6 permit extinderea competentelor specifice ale special

14
3 optionala 2

* Limba englezd, francezd, germand, italiand sau spaniold

Semestrul 5
Disciplind optionald 3 & 4

rmarea unor traiectorii de competente specifice altor speciali

ari sau obtinerea unor

Semestrul 6
Disciplina optionald 5 & 6

Contabilitate si informaticd
de gestiune

Contabilitate in agricultura si protectia mediului
@ m iatiilor si fundatiil

@
Sisteme contabile comparate

Economia comertului,
turismului si serviciilor

Turism international

Marketing in comert

Agroturism

Economie agroalimentara si
amediului

Auditul de mediu

Dezvoltare sustenabila a afacerilor si globalizare

Managementul deseurilor

Istoria economiei
Doctrine economice

Economie generala

Economie comportamentalad

Politici agricole si de dezvoltare rurald

Economie si politici publice

Economie si afaceri
internationale

Introducere in practica dipl ica si
economicd internationald

iie si politici de d g

Ti i ice internationale

Finante-banci Fiscalitate Piete financiare Buget si trezorerie publicd Asigurdri si protectie sociald
Banking Finante internationale
Informatica 3 n progi ea elor Algoritmi si structuri de date Medii de programare si dezvoltare Informaticd manageriala si de gestiune
Sisteme informatice integrate (EAS/ERP) Utilizarea internetului in afaceri
Management Managementul firmei Managementul resurselor umane Managementul proiectelor Managementul calitatii totale
Managementul intreprinderilor mici si mijlocii
Marketing Comportamentul consumatorului Politici de marketing Instrumente si tehnici de promovare

Statistica si previziuni
economice

Modelare matematica
Statistica inferentiald

Bazele econometriei
Cercetari operationale
Previziuni economice

Criptografie aplicatd in economie si gestiunea
afacerilor
de teoria jocurilor

Competente lingvistice

Comunicare in afaceri*

Comunicare in afaceri*

Alte t in

K Logica

ia cercetarii stiintifice

Politologie

Sociologie economica




Economia Comertului, Turismului si
Serviciilor (la Sfantu Gheorghe)

Limba de predare: Romana

Obiective

Programul de studiu are ca obiectiv
pregatirea de specialisti in domeniul ad-
ministrarii afacerilor in comert, turism
s1 servicii, la nivelul actualelor cerinte de
pe piata muncii, printr-un proces de cu-
noastere menit sa stimuleze rationamen-
tul si creativitatea, asigurandu-le astfel
absolventilor sanse reale in competitia de
pe piata liberd a fortei de munca. Pentru
realizarea obiectivelor propuse, in cadrul
facultatii sunt create toate premisele pent-
ru inzestrarea studentilor cu cunostintele
teoretice si abilitatile practice necesare,
care sa le permitda acestora la finalizarea
studiilor sa faca fata cu succes problemelor
complexe cu care urmeaza sa se confrun-
te, bazandu-se pe o serie de competente
dobandite pe parcursul anilor de studiu.

Continut si structura

Programul de licenta in domeniul admi-
nistrarii afacerilor in turism, comert si
servicii centrat pe aceste trei categorii,
urmareste pregatirea de specialisti bine
cotati din punct de vedere profesional in
directiile activitatilor care apartin econo-
miei comertului, turismului, serviciilor si
nu numai, precum si adaptarea periodica
a nomenclatorului de discipline din cadrul

specializarii, astfel incat sa se raspunda
permanent cerintelor de
pregatire si profesionalizare la nivelul eco-
nomiei performante, evolutive in raport
cu progresele societatii. Discipline precum
Economia comertului, Economia turis-

cunoastere,

mului, Managementul serviciilor, Tehnica
operatiunilor de turism, Marketingul ser-
viciilor, Marketing in comert, Marketing
in turism, Cercetari de marketing, Turism
international, Agroturism, contribuie la
cresterea spectrului de activitate a absol-
ventilor.

Competente si abilitati

Absolventii programului de studii vor
dobandi competente privind: realizarea
prestatiilor in comert, turism si servicii;
comercializarea ~ produselor/serviciilor;
gestionarea relatiilor cu clientii §i furni-
zorii; gestionarea §i alocarea resurselor
materiale §i financiare; asigurarea calitatii
prestatiilor in comert, turism §i servicii;
asistenta in managementul resurselor
umane; aplicarea principiilor, normelor si
valorilor eticii profesionale in cadrul prop-
riei strategii de munca riguroasa, eficienta
si responsabild; identificarea rolurilor si
responsabilitatilor intr-o echipa plurispe-
cializatd §i aplicarea de tehnici de relatio-

CURRICULUM

Semestrul 1 (30 credite) Semestrul 2 (30 credite)

Microeconomie Macroeconomie
Economie europeana
Matematici aplicate in economie Bazele contabilitatii

Management Informatica

Matematici financiare si actuariale

Semestrul 3 (30 credite) Semestrul 4 (30 credite)

Contabilitate financiara Comportamentul consumatorului

Finantele intreprinderii Cercetari de marketing
Baze de date si programe Managementul serviciilor

Economia comertului

Finante publice Bazele marketingului

Fundamentele serviciilor Dreptul afacerilor
Limba moderna in afaceri* Limba moderna in afaceri*

Educatie fizica 1 Educatie fizica 2

istica descriptiva
Etica in afaceri Economia turismului
Limba moderna in afaceri* Limbaj specializat aplicat*
Practicé - Economia intreprinderii de
comert si turism

Disciplind optionald 2

nare §i muncd eficienta in cadrul echipei;
identificarea oportunitatilor de formare
continua si valorificarea eficienta a resur-
selor si tehnicilor de invdtare pentru prop-
ria dezvoltare.

Perspective de angajare
Absolventii specializarii vor fi pregatiti in
egald mdsurd sa ocupe functii economice,
inclusiv de conducere, in oricare din cele
trei ramuri de activitate: comert, turism
sau servicii. Printre ocupatiile posibile se
regasesc:  consilier/expert/inspector/re-
ferent/economist in comert si marketing;
conducatori de unitati din industria hote-
lierd, comert si alte servicii; consultanti si
functionari in agentiile de voiaj; organiza-
tor activitate turism; manager in activita-
tea de turism.

Responsabil program
@ dr. FOSZTO Monika, lector universitar
& monika.foszto@econ.ubbcluj.ro

“Urmand cursurile Extensiei
din Sfantu Gheorghe a
Universitatii Babes-Bolyai,

studentii beneficiaza de re-
numele universitatii ,mama”

din Cluj-Napoca, astfel avand acces
la programe de formare si cercetare edu-
cationala in tara si in strainatate, de burse
Erasmus si de activitati desfasurate cu alte
universitati de prestigiu.”

DIANA SUMBASACU

Semestrul 5 (30 credite) Semestrul 6 (30 cre

Politici de marketing

Marketing n turism
Marketingul serviciilor Instrumente si tehnici de promovare
Tehnica operatiunilor de turism Agroturism
Marketing in comert Turism international
Servicii de recreere si divertisment

Disciplind optionald 3
Disciplind optionald 4

Elaborarea lucrérii de licentd
Disciplind optionald 5
Disciplind optionald 6

Semestrul 4

3 optionala 2

ii sau urmarea unor traiectorii de competente specifi

Semestrul 5

3 optionald 4

* Limba englezd, francezd, germand, italiand sau spaniold

Semestrul 6 Semestrul 6

ind optionald 5 Disciplind optionald 6

informatica de gestiune

Economia comertului, Studiul marfurilor si asigurarea Expertiza marfurilor Produse turistice neconventionale
turismului si serviciilor calitatii
Contabilitate si C la I I Control de gestiune Raportari financiare Control si audit financiar

Economie agroalimentard
si a mediului

Economia mediului
Auditul de mediu

Dezvoltare sustenabila a
afacerilor si globalizare

Managementul deseurilor

Istoria economiei

Economie generald a 3
Doctrine economice

Economie comportamentala

Politici agricole si de dezvoltare
rurald

Economie si politici publice

Economie si afaceri

Introducere in practica
K i st e

Economie si politici de

internationale

Tranzactii economice internationale

Finante-banci Fiscalitate

Piete financiare

Analiza financiara

Institutii si mecanism
monetare
Asigurari

Finante internationale

5 = " n
calculatoarelor

Algoritmi si structuri de date

dezvoltare

Medii de programare si

Sisteme informatice integrate (EAS/ERP)

Management Managementul firmei Managementul resurselor umane Managementul proiectelor Logistica Managementul IMM-urilor Managementul calitatii totale
Management in comert si turism Transporturi si expeditii Managementul investitiilor
internationale
Marketing Marketingul micilor afaceri Branding Etica in marketing Marketingul organizatiilor
Principiile vanzarilor Marketing online Cercetari calitative de nonprofit
Statistica si previziuni Statistica inferentiala Previziuni economice Analiza datelor Software statistic Elemente de teoria jocurilor

economice Demografie Bazele econometriei

Introducere
cercetdrii sti

K Logica
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Kereskedelem-, turizmus és
a szolgaltatasok gazdasagtana

(Sepsiszentgyorgy)

Képzés nyelve: Magyar

Ceélkitiizések

A tanulmanyi program célja a hallgatok szak-
szeri felkészitése a kereskedelem, turizmus és
a szolgaltatasok gazdasagtana (szak)tertletre.
Ez a tanulmanyi program segiti a hallgato-
kat azon ismeretek, képességek fejlesztésé-
ben, amelyek sziikségessége vitathatatlan egy
kompetens kozgazdasz esetében. A tanterv
és az analitikus programok olyan moédon
vannak 6sszeallitva, hogy azok biztositsak a
hallgatok szamara nemcsak a racionalis tudas
elsajatitasat, hanem az emocionalis érzékeny-
ség fejlesztését is, hiszen a ,,hideg” tudas ma
mar nem elégséges ahhoz, hogy sikeresek le-
gyunk egy adott teriileten.

Tartalom és struktara

Azon ismeretek atadasa mellett, amelyek
alapvetéen meghatarozzak a kézgazdasz
szakmat a hallgatok egy atfogé képet kapnak
a szolgaltatasok piacan fellelheté trendekrél
és ellentrendekrdl.

A curriculum 6sszeallitasanal meghatarozo
tényezdéként jelenik meg egy autentikus szak-
mai gondolkodasmad fejlesztése. Olyan tan-
targyak megléte mint turizmus gazdasagtan,
kereskedelem gazdasagtan, szolgaltatasmar-
keting, turisztikai marketing, agroturizmus,
fogyasztéi magatartas, marketingkutatas,

C

RRICUL

1. Félév (32 kredit)

2. Félév (32 kredit)

Mikrookonémia Makrogkonémia

nemzetkozi turizmus, marketing politikak
hozzajarulnak a hallgatok elhelyezkedésének
nagyobb val6szintiségéhez a munkaerd pia-
con.

Keészségek és kompetenciak
Hallgatéink képesek lesznek az informéciok
szakszeri keresésére, azok rendszerezésére,
elemzésére, és a kapott eredmények szak-
szer felhasznalasara a dontéshozatalban.
A kereskedelem, a turizmus és a szolgaltata-
sok tertletén nyqjtott ellatasok kivitelezése,
ebbdl addédbéan a termékek/szolgaltatasok
forgalmazasa, valamint az igénybevevékkel/
ugyfelekkel, és a szallitokkal torténé kap-
csolattartas megfelelé kezelése, majd a mi-
néség biztositasa a kereskedelem, turizmus
és szolgaltatasok tertletén, amely a human
eréforras menedzsmentjének megfelelé koor-
dinalasat feltételezi végzdseink szakmai kom-
petenciainak tarhazat képzik.

A transzverzalis kompetencidk szintjén a ko-
vetkez6k emelhet6ek ki: (1) azon technikak
azonositasa és alkalmazdasa, amelyek novelik
a munka hatékonysagat (2) folyamatos kép-
zés, valamint a hatékony tanulasi lehetéségek
azonositasa.

3. Félév (30 kredit) (30 kred

Pénziigyi szamvitel Fogyaszti magatartas

Eurdpai gazdasagtan Pénziigyi és bi

Villalati pénziigyek Marketingkutatas

aké

Menedzsment Gazdasagi informatika
Kozbsségi pénziigyek Marketing alapjai
A szolgltatasok alapjai Uzleti jog

Uzleti idegen nyelv* Uzleti idegen nyelv*

Testnevelés 1 Testnevelés 2

és pr
Leird statisztika Kereskedelem gazdasagtan
Uzleti etika Turizmus gazdaséagtan
Uzleti idegen nyelv*

Kotelezéen vdlaszthato tantdrgy 1

Alkalmazott szaknyelv*
Gyakorlat- Kereskedelmi, turisztikai
egységek gazdasagtana

Gtelezéen vdlaszthato tantdrgy 2

Marketing politikak
Szolgéltatdsmarketing
Turisztikai szolgaltatasok
médszertana
Kereskedelmi marketing
Szabadidés szolgaltatasok

Karrierlehetgségek

Végzbs hallgatoink kell6képpen felkésziiltek
lesznek arra, hogy multinacionalis cégek al-
kalmazottaiként is eleget tegyenck a szakma
kihivasainak.

A diploma megszerzését kovetéen olyan
feladatkorok megvalositasara lesznek alkal-
masak, amelyek egy adott gazdasagi egység
tevékenységl szférajat meghatarozzak. Olyan
allasok betoltése esedékes szamukra, mint: ta-
nacsado, gazdasagi szakértd/referens, kozgaz-
dasz a kereskedelemben. A human eréforras
placan versenyelényként jegyezhetd az a tény,
hogy hallgatoink képesek lesznek azon jellem-
z6ket azonositani, amelyek meghatarozzak a
szolgaltatasokat, és minden egyes tevékeny-
séget eme jellemzdk fiiggvényében terveznek
meg illetve viteleznek ki.

Szakiranyfelelds

@ dr. KULCSAR Erika, egyetemi
adjunktus

& erika.kulcsar@econ.ubbcluj.ro

<& )

hozadékai az egyetemi éveim-

nek, amelyek nagy jelent6seggel birtak/
birnak szemeélyem megformalddasa-
ban”

‘Az  emlékek, az él-

meények, a baratsagok,
amelyek szovédtek, a
megszerzett tudas olyan

JUDIT TIMEA INCZE

Turisztikai marketing
Eladdsok vezetése és értékesités
Agroturizmus

Nemzetkozi turizmus
Szakdolgozat elkészitése

Interdiszciplinaris
lezGen vélaszthato
tantargy 1 2

kompetencidk

4. Félév
Kotelez6en valaszthat6 tantargy

6 kompetenciak elsajatitasat:
5. Félév 5. Félév
KételezGen valaszthaté

tantargy 3 tantargy 4

KételezGen valaszthaté

* Angol, francia, német, olasz és spanyol

6. Félév 3 v
KotelezGen vélaszthatd lezGen vélaszthat6
tantargy 5 tantargy 6

Kereskedelem-, turizmus és a Arutan és mindség biztositas Aruvizsgalat Nemkonvencionalis turisztikai
szolgéltatasok gazdaségtana termékek/szolgaltatasok
Szamvitel és VezetGi szamvitel Vallalatértékelés Vallalati Pénziigyi Pénziigyi ellendrzés és
ugyviteli/gazdalkodasi kényvvizsgalat

informatika

Agrar- és kérnyezetgazdasagtan

Kérnyezetvédelem gazdasagtana
Kérnyezeti audit

Fenntarthatoiizleti fejlédés és
globalizacié

Hulladékgazdalkodas

ténet

Altalédnos gazdasagtan 3
doktrindk

Magatar

Mezégazdasagi politikak és

Gazdasagtan és kozpolitikak

kutatds médszertanaba

K Logika

vidékfejlesztés
Nemzetkzi ligyletek és Bevezetés a nemzetkozi Vidékfejlesztési politikak Nemzetkozi gazdasagi
gazdasagtan tranzakcidk
Pénziigy és bank Fiszkalitas Pénziigyi piacok Pénziigyi elemzés Pénziigyi intézmények és 6zi pénziigy
mehanizmusok
Gazdasagi informatika és a sza és adatszerkezetek Programozasi kornyezet és Integralt informatikai
programozasaba fejlédés rendszerek (EAS/ERP)
Menedzsment Vallalatmenedzsment Humaneréforras menedzsment Projektmenedzsment Logisztika Kis- és kozépvallalatok Teljeskord
Menedszment a menedzsmentje min&ségmenedzsment
kereskedelemben és a Nemzetkozi szallitmany. -
turi;
Marketing Kis vallalkozasok marketingje Branding Etika a mar Non-profit
Az eladasok elvei Online marketing litativ mar
Mer
Statisztika és gazdasagi K5vetkez’tet6 statisztika Gazdasagi eldrejelzések Adat elemzés { fty
elérejelzés Demogréfia Okonometria alapjai
Egyéb kompetenciak ésa Gazdasagszociolégia




CURRICULUM

34

Vallalatgazdasag (Sepsiszentgyorgy)

Képzés nyelve: Magyar

Ceélkitizések

A, Vallalatgazdasag” szakirany elsédleges
célja, olyan gazdasagi szakemberek kép-
zése, akik specializalt tudassal, valamint a
vallalati mikodés gazdasagi folyamatainak
alapos ismeretével fognak rendelkezni. Az
elméleti és gyakorlati 6rdkon szerzett isme-
reteik, alkalmassa teszik 6ket a szervezetek
stratégiajanak, piaci tevékenységének,
pénziigyi és elszamolasi folyamatainak,
koltségvetési kapcsolatainak kialakitdséra,
fejlesztésére. Ugyanakkor, a tanterv vala-
mint az analitikus programok, oly médon
vannak kialakitva, hogy ezek a hallgaté
érdekeit és fejlédését szolgaljak, annak
érdekében, hogy sikeresen helytalljanak a
vallalkozoi és vallalati szféraban.

Tartalom és struktara

A gazdasagi alapképzéssel jaro sajatos fel-
késziiltség mellett, a szakirany a hallgatok-
nak specialis ismerethalmazt is nyqjt, mely
a vallalatok piacgazdasagban val6 muko-
déséhez elengedhetetlenck. Ennek érde-
kében a tanterv, struktardjaban elésegiti
és szélesiti a hallgato latokorét, ahol az al-
talanos gazdasagi ismereteket megalapozo
tantargyak koziil megemlithetéek a mikro-
és makrodkonémia, szamviteli alapisme-
retek, gazdasagi informatika, pénziigyek,
izleti jog, menedzsment. A specialis isme-

reteket érinté tantargyak pedig a statisz-
tika, menedzsment, vallaltgazdasagtan,
pénziigy analizis, vallalati pénziigyek, hu-
méan eréforrds menedzsment témakoreit
taglaljak.

Készségek és kompetenciak
A szakirany hallgatéi képesek lesznek a
vallalat specifikus tevékenységével kapcso-
latos adatainak gydjtésére, feldolgozasara
és elemzésére, tovabba az egyes szinteken
megjelené mutaték rendszerének, meto-
dologiajanak felismerésére és megfeleld
alkalmazasara. A vallalkozas hozzaadott
értékének novelésére, a megfelel$ politikak
és stratégiak kidolgozasa kulcsfontossagu,
mely eredményes kivitelezésében szaktu-
dasuk nélkiilézhetetlen lesz. A tranzverza-
lis kompetenciak szintjén kiemelhetd, hogy
képesek lesznek a szakmai etika értékei-
nek, elveinek és normainak alkalmazasara
egy sajat hatékony és felelésségteljes mun-
kastratégia kialakitasa érdekében.

Karrierlehetdségek

A wvallalati, valamint véllalkoz6i szféra
szamos lehetéséget kinal, az alapképzés
elvégzése soran megszerzett kompetenciak
pedig esélyt adnak a végzds hallgatonak,
hogy mint szakméajanak mélto képviselje
helyezkedjen el a munkaerépiacon. Elhe-

lyezkedési teriiletitk szamos lehet, hiszen
sajat vallalkozas alapitasa és mtkodtetése
mellett a nemzetgazdasaghan tevékeny-

ségiiket kifejté6 gazdalkod6 szervezetek
alkalmazhatjdk, gazdasagi elemzdéként/
szakért6ként. Lehetséges munkakorok:

kozgazdasz, gazdasagi elemzd, pénzigyi
menedzser, human eréforrds menedzser
(asszisztens), beszerzési menedzser/szak-
érté.

Szakiranyfelelds
@ dr. SZABO Tiinde, egyetemi adjunktus
& tunde.szabo@econ.ubbcluj.ro

“Amikor a vallalatgazda-

sagtan szak mellett dén-

téttem, meg nem tudtam,

hogy nem csak egy szakot valasztok,
hanem egy olyan iranyt, amely atformal
engem. Végz6s diakkent elmondhatom,

hogy a tandrainkkal kialakitott kotetlen
kapcsolat hozzajarult olyan tulaj-
donsagok fejlesztéséhez, mint az
onallésag, a kompromisszumko-

tés és a feleléssegvallalas.”

NOEMI FULOP

1. Félév (32 kredit)

Mikrogkonémia
Eurdpai gazdasagtan

ika a ko

2. Félév (32 kredit)

Makrogkonémia

Pénziigyi és biztositasi matematika

3. Félév (30 kredit)

Pénziigyi szamvitel

Villalati pénziigyek

Menedzsment
Kozosségi pénziigyek

A szolgaltatasok alapjai
Uzleti idegen nyelv*

Testnevelés 1

Gazdasagi informatika
Marketing alapjai
Uzleti jog

Uzleti idegen nyelv*

Testnevelés 2

Leird statisztika
Uzleti etika

Uzleti idegen nyelv*

(Gtelez6en vdlaszthato tantdrgy 1

és programok

4. Félév (30 kredit)

Villalatgazdasagtan
Pénziigyi piacok

Arutan és mi

5. Félév (30 kredit)

Marketing politikak

Termelésmenedzsment

év (30 kredit)

Nemzetkozi szllitmanyozas
Humén eréforras menedzsment

i jog Befektetés és kockazat

Vezet6i szamvitel

Nemzetk&zi menedzsment

Alkalmazott szaknyelv*

Gyakorlat - Szamvitel

Koz6sségi pénziigyek

[KételezGen vélaszthaté tantdrgy 2

Projekt menedzsment
[K6telezben vdlaszthatd tantdrgy 3
[K6telezben vdlaszthatd tantdrgy 4 llK6telezéen vdlaszthato tantdrgy 5

Déntéstamogaté informatikai
rendszerek

Szakdolgozat elkészitése

[K6telezben vdlaszthatd tantdrgy 6

pcionalis tantarg

Interdiszciplin:

kompetencidk

ak lehet6vé teszik interdiszciplinari:

3. Félév
KotelezGen valaszthaté
tantargy 1

v
Kotelezen valaszthaté tantargy
2

gy egyéb kiegészit6 kompetencidk elsajatitasat:

5. v
KotelezGen valaszthatd
tantargy 3

5. Félév
KotelezGen valaszthatd
tantargy 4

tantargy 5

* Angol, francia, német, olasz és spanyol

6. Félév
KotelezGen valaszthatd
tantargy 6

6. Félév
KotelezGen valaszthatd

Szamvitel és Villalatértékelés Vallalati telj Pénziigyi 16k P?nliigyi ellendrzés és
ugyviteli/gazdalkodasi kénywvizsgalat
informatika
Kereskedelem-, turizmus és a Aruvizsgalat
szolgéltatésok gazdasagtana Kereskedelmi és turisztikai
egységek ji
Agrér- és kérnyezetgazdasagtan Ko & agi és
vidékfejlesztési politika
Altaldnos gazdasagtan agtorténet Magatarta Régiofejlesztési politikak
doktrindk
Nemzetkézi iigyletek és Bevezetés a nemzetkozi Nemzetkozi tranzakciok
gazdasagtan gazdaségtan gyakorlatédba Gazdasag és kozpolitika
Pénziigy és bank Fiszkalitas k és ozi pénziigy
mechanizmusok
Gazdasagi informatika és a szamitogé| és Adatelemzés
programozasdba Programozasi kornyezet és

fejlédés

Menedzsment Villalatmenedzsment Logisztika Kis- és kozépvallalkozasok Teljeskorii
menedzsmentje mingségmenedzsment

Marketing Kisvallalkozasok marketingje Branding Etika a mar k

Ertékesitési elvek Online marketing Mind&ségi kutatas a marketingje

marketi isi

Statisztika és gazdasagi Kovetkeztet§ statisztika Gazdasagi elrejelzések Okonometria alapjai i softy
elérejelzés Demogréfia
Egyéb kompetenciak ésa Gazdaségi szociologia

kutatds médszertandba
Logika




Despre Cluj-Napoca

Cluj-Napoca (in maghiara Kolozsvar, in germana
Klausenburg) este al doilea oras din Romania ca marime
(dupa Bucuresti) cu o populatie de peste 320.000 locui-
tori, la care se adauga zeci de mii de studenti care vin in

oras pentru studii in fiecare an.

Cluj-Napoca este in egald masura un centru economic si

cultural al Romaniei.

Orasul reprezinta locul in care a luat fiinta si care gaz-
duieste sediul central al celui mai mare grup bancar din
Romania (Banca Transilvania — BT Grup), find un im-
portant centru financiar-bancar in care activeazd, prin
sedii, sucursale sau filiale, toti actorii principali ai sectorul

financiar-bancar romanesc.

Totodati, Cluj-Napoca gazduieste sediile regionalesauna-
tionale ale multor companii multinationale: E.ON; MOL;
Emerson, De’Longhi, Bosch,” Office Depot, Gﬁnpact
FrislandCampina, New Yorker. e

i
)

De asemenea, o mare parte a sectorulut I'T: din Romania
este localizat in Cluj-Napoca, companii mari din do-
meniu avand sediul sau sucursale in oras: N'T'I' Data,
Endava, Softvision, Fortech, Iquest Technologies, Arobs,

Accenture etc.

Arhitectura urbanistica remarcabila, numeroasele obiec-
tive culturale si religioase (muzee; biseriei; téatre, cine-
matografe, monumente si eladiri istorice etc.), varietatea
restaurantelor; barurilor si centrelor comerciale, precum
sl marea diversitate a evenimentelor culturale care au
loc anual in oras fac din Cluj-Napoca unul dintre cele
mai atractive orage pentru tineri, orasul fiind desem-
nat Capitala Europeand a Tineretului in 2015 si Oras
European al Sportului in 2018. De asemenea, un stu-
diu recent derulat in randul a 41.000 de persoane din
79 orage europene de catre Office for National Statistics
din UK a desemnat Cluj-Napoca'drept cel mai prietenos

oras curopecarn.
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